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This Year, promote all the things that are 
EASTER in your store with SCHACK'’S eye- 
catching, point-to-the-merchandise "Easter 
is" displayers. There's one for each line of 
Fashion goods you'll mote — a complete 
set for store-wide Window Presentations... 
See your Schack Representative or write for 
free "Easter is" photo brochure. 
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New Decorative 


Elegance 


An exciting new open grille panel, 24” wide x 86” 
high, in beautiful dimensional detail...inspired by a 
classic bronze Florentine door...created in lightweight 
plastic...easy to use and finish in any color. 


You'll find many uses for this new grille—perfect for 
Spring and Summer promotions. 


This design is perfectly symmetrical so that two panels 
can be used back to back, and lends itself to use a di- 
vider in a variety of room settings. Available in white 
...soft French green and also in a soft French green 
antiqued with touches of white and gold. 


No. 3810 White $35.00 ea. $32.50 ea. 6 or more 
No. 3811 Soft French Green. .$37.50 ea. $35.00 ea. 6 or more 
No. 3812 Soft French Green, 

Antiqued with white 

and gold $39.50 ea. $37.50 ea. 6 or more 











PLACE YOUR ORDER TODAY 
FOR EARLY DELIVERY 


















A companion design 2012 x 2812 
to give greater flexibility of use. 


No. 3819 White $7.50 ea. $80.00 Doz. 


No. 3820 Soft French Green 
$8.25 ea. $90.00 Doz. 


No. 3821 Soft French 
Green, Antiqued with 
white and gold 


WINDOWS $9.00 ea. $98.50 Doz. 
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May be used end-to-end \« ¢B« ,/ 4 tan, 
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decorate larger areas. 
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THE COVER 


Huge white flowers were the only 
props needed to make the spring promo- 
tion of Harry Meyers for Rothschilds, 
Chicago, a success. The blue fashions 
with white accessories stood out per- 
fectly against the violet walls. An ac- 
cessory grouping at the center was the 
finishing touch to complete this simple 
but successful display. 


& 
OUR NEXT ISSUE 


Next month we'll start concentrating 
heavily on ideas for Father's Day, spring 
and Easter displays for both small and 
large stores .. . J. Harvey Aslin will be 
back with men's wear display sketches 
. . . Display Sketchbook will stress 
Father's Day ideas ... Also included 
will be a visit to Block's, Indianapolis, 
as previously scheduled for this issue 

All this and plenty more in store for 
you in the March issue . . . in the mails 
February 20. 
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Published monthly at $5.00 a year for the 
United States and Canada. To foreign 
countries, $6.00 a year. Canadian and foreign 
orders payable in U. S. funds by International 
money order or New York bank draft. Single 
copies 60 cents. Send all subscription orders 
direct te the publication office at Cincinnati. 
Changes of address must be reported at least 
two weeks in advance of effective date, other- 
wise missed copies cannot be _ supplied. 
Entered as second class matter September 20, 
1922, at postoffice at Cincinnati, Ohio, under 
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& 


Member 


National 
Association of 
Display Industries 


Associated 
Bureau of Business 
Circulation Publications, Inc. 
a 
Pass This Issue Along 


You get the most value from DISPLAY 
WORLD when you share it with others. 
See that it reaches other executives of 
your organization and the members of 
your department. 
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498 Seventh Avenue, New York 18 
Mary Brosnan mannequins, Durabelle mannequins, Patina forms, Lumilite displayers, imaginative novelties 





RATTAN ...... 
Royal Cathay 


offers a diversified 


line in screens, 


shelves, planters, 


hangings, forms, 
animals, and 
accessories, AND 
at WHOLESALE 
PRICES to you! 


FREE CATALOGUE 





4348B 
CHAINS 
8’length $5.40 dz. 


LEAVES set 3 $24.00 
62”x 18” carton of 4 sets 
47”x 12” 

32”x 10” 


9141 FLOWER 9” dia. $4.00 ea. 
24” dia. $12.00 dz. 3563-L LAMP 
13"dia. $5.75 ea. 


$30.00 dz. 


5036 TORSO FORM 
34” H $22.50 ea. 


IMPORTER » MANUFACTURER _ 8022-5 SUN 8082 ot Xe) 
24” dia. $3.00 ed. 124"dia.x 30” H 


1211 Folsom St., San Francisco 3, Calif. 8022-1 SUN pod 
32” dia. $4.35 ea. 1% 
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Fast reading does it... 


No stoop —- No squat — No squint —- Make it easy for traffic to get your message in your windows 
in your store. Put your signs UP!!! UP!!! where they read faster and sell more. 


Cohoma $ 


Shy Fayon 


a luxury look for 
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BRASS EASELS. zW 2. z eeicnratent renting 


For 14 x 22 and 22 x 28 Signs 


These large Easels have swivel back rods smaller and is rubber tipped. The two front up- 
which permits setting the signs at various rights have a ball on the base of each . . . These 
angles. and they turn in to a flat position for Sign Easels have been made at the request of many 
shipping and storage. These Easels are made stores to supply them with a good-looking, simplified 
of heavy, one-quarter inch stock, brass plated Easel that will hold large signs in a better reading 
and lacquered. The back rod is. slightly position. 


| BRASS EASELS | SIGN MACHINES 
For full information check this coupon [] SIGN MAKING SUPPLIES 
and mail to ; 
Firm 


Attn.: 


Street 


Th RACORCAR Co 


am KAA CHIN CE 


4510 N. RAVENSWOOD AVE. CHICAGO 40 
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STRIMLok 


U.S. PATENT NO. 28108598 
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MERCHANODISERS 


... offer 

VOLUME SELLING-- FASTER 
TURNOVER--IMPULSE 
BUYING... MORE PROFITS! 


Are you ready to participate in the 
GREATER PROFITS that Retailers will 
realize with OPEN SELLING? 



































The buying habits of your customers have 
changed. They will want to see broader 
assortments of merchandise in greater 
depths. They will demand faster service 
during peak selling hours. Your customers will 
spend less time in your store and will want 
to be served in the most expedient manner. 


The exciting line of TRIMLok packaged mer- 
chandisers, meet all the requirements of the 
newest methods and techniques for OPEN 

v4 SELLING. The broad assortment of 
—_— TRIMLok merchandisers were 
designed and store tested to dis- 
play and sell merchandise in every 
department in your store. They 


adapt to either soft or hard lines. 


“T TRIMLok IS DESIGNED FOR 
COMPLETE STORE INSTALLATIONS 
Module Wall Sections . . . Lighting Cornices 
Over - Counter Superstructures .. . Garment 
Racks... Merchandising Units... Tables... 


Counters .. . Perforated Metal Shelving... 
Sheit Brackets .. . Shelf Dividers . . . Binning 
Hardware. 


Write for new TRIMLok catalog. 








Store Planning Service Available 


Write to STORE PLANNING SERVICE DIVISION 


American Fixture Inc. 


2300 LOCUST STREET - SAINT LOUIS 3, MISSOURI 


NEW YORK OFFICE and SHOWROOM CHICAGO OFFICE 
11 West 42nd Street 222 West Adams Street, Room 391 
New York 36, New York Chicago 6, Illinois 
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hands of Kathy Little (Display Originale, 
Tampa, Florida), to create a delightful, 


durable Mother Goose Playland. 














Anything you can imagine you can make with Celastic. No other display material solves so many problems so well... 
is SO easy to work with. Just cut, dip and shape. When dry, Celastic becomes a permanent, weatherproof-waterproof 
plastic display that will take practically any finish. Celastic is ideal for negative or positive molding, armature or free- 
form sculpture. Available in 3 different weights. 


EXCLUSIVE DISTRIBUTORS FOR DISPLAY CELASTIC: MAHARAM FABRIC CORPORATION 
NEW YORK: 130 West 46th Street +- CHICAGO: 412-20 North Orleans Street +- LOS ANGELES: 1113 South Los Angeles Street 









A 


ELASTIC 


DIVISION OF WASCO CHEMICAL CO., 5 BAY STATE ROAD, CAMBRIDGE 38, MASS. 


































The Bliss SEELINGRILL revolutionizes all con- 
cepts of window trimming. It has been de- 
signed to give maximum use of horizontal 
space without cluttering the floor. 


The Bliss STO-WAY Grill has been de- 
signed to give maximum variety and 
speed of trimming in the minimum space. 


Practically every branch store built within the last five 
years has been equipped with the Bliss SEELINGRILL. 


Please write tor complete information. 


BLISS DISPLAY CORPORATION 


ISLAND CITY 1, NEW YORK 


2-3890 


32nd STREET e LONG 
EXeter 


37-21 











Display 
World 


The International Display Authority 


SERVICE 
BUREAU 


The DISPLAY WORLD Service Bureau will 
be glad to supply the latest cuthentic informa- 
tion about anything in the display line in 
which you are interested. If you do not find 
your needs listed on this blank, write a sepa- 
rate letter. If we do not have the information 
you want on file, we'll find out for you. Avail 
yourself of our service facilities without cost 
or obligation. This service includes an analysis 
of any display problem. 
|} Air Brushes 
|} Animated Signs 
|| Artificial Flowers 
Artificial Snow 
Backgrounds 
Background Colors 
Black Light 
Bulletin—Directory Boards 
Card & Mat Board 
Cardwriters’ Materials 
Color Lighting 
Composition Pieces 
Crepe Papers 
Cut-out Letters 
Cutting Machines 
Decalcomania 
Decorative Papers 
Display Fixtures 
Display Forms 
Display Letters 
Display Racks 
Dye, Rug and Carpet 
Enlarging Projectors 
Fabrics and Trimmings 
Flags and Banners 
Float Decorations 
Foils 
Glass Specialties 
Grass Mats 
Hosiery & Shoe Forms 
Lithographed Displays 
Mannequins 
Metal Sheets 
Millinery Heads 
Motion Displays 
Motion Mechanisms 
Motors 
Mouldings 
Natural Foliage 
Paper Sculpture Displays 
Papier Mache Specialties 
Photographic Blowups 
Plastics 
Plywood 
Price Cards—Tickets 
Price Ticket Holders 
Ribbons 
Sale Banners 
Screens, Display 
Show Card Colors 
Show Cards 
Show Cases 
Socks—Window 
Signs—Brass—Bronze 
Signs—Card Holders 
Signs—Electric 
Sign Printing Machines 
Sleeve Forms 
Spray Paints & Finishes 
Store Designing 
Store Equipment 
Store Fronts 
Tackers 
Time Switches 
Turntables 
Veneers (Imitation) 

Wall Board 
gs 

[) Window Lighting 
[} Do you wish a copy of their catalogue? 
[) Do you plan to remodel your store soon? 
_) Do you plan to build a store soon? 


MAIL TO 


DISPLAY WORLD 
CINCINNATI 1, OHIO 
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NET PROFITS SLIPPING? 
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Write for the 1960 
‘“Sel-o-Rak Girl’’ Calendar 
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Sel-O-Rak increased slack sales for Bond’s, Howard's, 
Jordan Marsh, Broadstreet’s, National Shirt, Saks, Wallach’s, 
Schwobilt and thousands of other top stores. Sel-O-Rak can 


do the same for you! Our 30 day Free Trial offer will prove it! 
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SEL-O-RAK CORP. + 3582 N.W. 52nd STREET» MIAMI, FLA. + SEE YOUR JOBBER OR WRITE DIRECT 


FEBRUARY, 1960 
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The power of display was given a considerable boost by the results 
of a survey sponsored by Variety Store Merchandiser and conducted by 
graduate students in retailing at New York university. Statistics 
revealed that display can claim the credit for 75 per cent of the 
unplanned purchases made during the period the interviews were taken. 








Breaking down this figure, the amazing conclusion is that special 
counter displays accounted for 59 per cent of the unplanned purchases, 
while signs came next with 12 per cent. Window displays could only 
claim credit for three per cent of the total unplanned sales. Banners, 
also a responsibility of the display department, earned one per cent 
of the total, as demonstrations, miscellaneous, none and don't know 
Civided up the remaining 25 per cent. 


some other facts brought out by the variety store survey was that 
77 per cent of tke in-store traffic bought something; one-third admitted 
noticing specific pronotions and that 55 per cent of purchases was 
unplanned. Major areas in which unplanned purchases were made were 
potions and smallwares; toys, games and books; and confectionery, nuts. 


No correlation was established between frequency of visits and 
awareness of promotions, but the length of visit was important. Of 
customers in the store less than 10 minutes, 54 per cent were aware of 
current promotions; while of those in the store from 10 to 20 minutes, 
97 per cent were aware of these same promotions. 


Conclusions drawn by Variety Store Merchandiser are: We need more 
and better promotions; We should improve our "fast shopping" facilities; 
We nust find ways and means of prolonging the customer's visits to the 
store. 


Of course, a similar survey conducted among department stores or 
smaller shops would not turn up the same statistics; but, with the 
increasing emphasis upon self-selection and quick service, it is 
reasonable to assume that such figures are not out of the question 
in the future. 


Judging from the types of purchases being made by many stores at 
Spring Market Week, at least the larger stores are aware of the increased 
value of interior displays and are planning extensive main-floor and 
departmental promotions during the coming year, especially for spring. 
When this same emphasis becomes constant, rather than seasonally 
sporadic, it can be said that interior displays are getting their 
deserved attention. 


Speaking of point-of-purchase displays from the manufacturers' 
standpoint, N. J. Leigh of Einson-Freeman Co., one of the country's 
largest designers and manufacturers of p-o-p displays, commented 
recently, "We've reached the point wnere the plan to get a display used 
is as important as the idea for the display." 


Among the gimmicks that the firm has incorporated into some of its 
recent displays are: A wrought iron table merchandiser which the 
retailer could take home later; A $10,000 (Please turn to page 58) 





FEBRUARY, 


For Displays, Promotions, Exhibits . . . 


NEW DU PONT CRONAPAQUE* PRINT FILM 


A PRODUCT SO VERSATILE, SO UNIQUE 
ONLY IMAGINATION LIMITS ITS USE! 


Now, from the research laboratories of Du Pont, comes 
a brand new medium for making photographic prints— 
CRONAPAQUE. This unique film utilizes a high- 
speed, variable contrast emulsion on rugged CRONAR * 
polyester film base. The result: a semi-opaque print film 
combining high resolution and excellent reproduction 
characteristics with outstanding dimensional stability 
and toughness. 


For Disptays. CRONAPAQUE 


for commercial and _ industrial promotions, store 


is perfectly suited 





window displays, or interior decoration. For twice 
the impact, use it two wavs: with the back of the 
print colored. you Il have a black-and-white photo under 


reflected light and a beautiful color transparency 


when the light source is transmitted from behind. 


For Exuisits. The high resolution and fine reproduction 





qualities of the emulsion, reflectivity of the surface, and 
translucency of the base adapt CRONAPAQUE won- 


derfully for charts. placards and exhibits of all kinds. 


For Artistic RENDERINGS. CRONAPAQUE is ideal 


for this work because its emulsion surface readily accepts 





inks. paints, and all standard retouching materials. 


Available in both sheet and roll form, this versatile new 
product opens up new display and promotional possi- 
bilities. For more information and a processed sample 
of CRONAPAQUE, write E. |. du Pont de Nemours 
and Co. (Inc.), Photo Products Department, N-2430-A 
Nemours, Wilmington 98, Delaware. In Canada: Du Pont 
of Canada Ltd., Toronto. 


BETTER THINGS FOR BETTER LIVING... THROUGH CHEMISTRY 


This advertisement was prepared exclusively by Phototypographv. 


1960 


* Du Pont’'s trademark for its polyester photographw print film. 
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Schneider On Top 
In 1959 


Contest 


Payne, Paxson and Comerford close behind 


as annual contest attracts record 4,675 


entries . . 


OMPETING against a record 4,675 en 
tries in the 11th annual International 
Display Contest, J]. Howard Schneider, 
The Crescent, Spokane, Wash., finally suc 
ceeded in winning the top laurels. In recent 
vears he has repeatedly placed among the 
winners and was third in the 1958 contest, 
only three points behind the winner. 
Defending display 
Payne, Woodward & Lothrop, Washington, 
[). C., captured second place, this time only 
two points behind Mr. Schneider, who had 
16. Points are based on three points for each 
first place, two points for each second place 


champ m George KK 


and one point for each third place in the 65 
contest merchandise and service categories. 

Miss Virginia Paxson, window display 
manager of Marshall Field, Chicago, was 
next with 13 points, only one point ahead otf 
Thomas B. Comertord, Lit Brothers, Phila 
delphia. 

Mr. Schneider receives the coveted gold 
Sweepstakes Award plaque; Mr. Payne the 
gold First Place plaque; Miss Paxson, the 
silver Second Place plaque, and Mr. Comer- 
ford, the bronze Third Place plaque. They 
will also receive gold, silver and bronze 
medals for each first, second and third place 
by category. 


FEBRUARY, 1960 


110 displaymen win awards 


With three first places and a second in the 
Merle Cunning 
Neiman Marcus 
fifth in the 


men’s wear Classifications, 
ham, display manager of 
Man's Store, Dallas, 


contest with 11 points. 


Came in 


Six other prominent display directors tied 
for sixth place with nine points each. 
are: Julius I. Steinberg, Filene's, 
loseph ¥ Sjursen, Frederick & 
Seattle, Wash.; Heinz Sittard, 
Darmstadt, Germany; Ted W. Lees, Gil 
Oak Park, Ill.; Earle W. Pratt. 
Hirshberg, Youngstown, Ohio: and 
rich Pischel, Kauthot, Wurzburg, Germany 

The remainder ot the 110 winning display 


They 
Boston - 


more’s. 


Strouss 


men had individual totals of seven or less. 

with 
several late arrivals meant tor the 1959 con- 
This 
strict deadline was necessary in order to in- 
clude the expanded photo presentation of the 


The 1960 contest began on January 1, 


test forced to become its first entries. 


winning displays in this issue. In the past 
it was possible to hold off the judging until 
the last minute to late-arrivals an 
opportunity to be numbered in the preceding 
years contest. 


allow 


Holiday mail delays caused 
some photos mailed prior to the December 
31 deadline to arrive as late as January 6, 
after judging was completed. 


Nelson, 
Kauthot, 


— J. Howard Schneider — 
Sweepstakes Winner 


Miinot CalCRZory changes \\ ill bye 


in the next issu lhey will include the sub 
stitution of a tew classifications tor those in 
which too tew entries have been normally re 
ceived and the redesignation of some cat 


gories tor clarification purposes. The num 


ber of divisions will not be reduced trom 65, 
so. that 
services will be 

Complete 


practically all types ot goods and 
represented 
results by classification in the 
1959 display contest are as tollows 
No. 1. first, 
Paxson, Field, Chicago: 
Henry Callahan, Saks Fifth 
York City; third, Hans 
Zurich, Switzerland. 


Please 


women s 


Marshall 


dresses Virginia 
second, 


New 


Jelmol, 


\venue, 
i rhardt, 


furn to page 14] 
(top) 


SECOND PLACE, No. 5, Bri- 
dal Displays: By J. How- 
ard Schneider, The Cres- 
cent, Spokane, Wash. 
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(left) 


FIRST PLACE No. 18, Men's 
Hats: By Merle Cunning- 
ham, Neiman Marcus 
Man's Store, Dallas, 


Texas. 


No. 2, women’s sportswear: first, Virginia 
Paxson; second, George K. Payne, Wood 
ward & Lothrop, Washington, D. C.; third, 
William Christiansen, A. B. Holmbloms, 
(,othenburg, Sweden. 

No. 3, women’s coats, suits: first, Bob 
(ain, Emporium, San Francisco; second, 
William Christiansen; third, Edward Von 
Castelberg, Bloomingdale's, New York City. 

No. 4, furs: first, Joseph Miller, Milgrim’s, 
New York City; second, Gene Moore, Bon- 
wit Teller, New York City; third, Adrian 
Delsman, Famous Barr, St. Louis. 

No. 5, bridal displays: first, J. Howard 
Schneider, The Crescent, Spokane, Wash.; 
second, (harles W. Fowler, Strouss Hirsh 
berg, Warren, Ohio; third, Peter Shyne, 
Sterling Lindner, Cleveland, Ohio. 

No. 6, millinery: first, Joseph T. Sjursen, 
Frederick & Nelson, Seattle, Wash. ; second, 
Heinz Richter, Kauthof, Frankturt, Germany ; 
third, Charles Nelson, Snellenburg’s, Phila 
delphia. 


(left) 
THIRD PLACE, No. 4, Furs: By Adrian 


Delsman, Famous Barr, St. Louis. 
(First-place by Joseph Miller, Mil- 
grim's, New York City, on page 22 
of March, 1959, issue.) 


No. 7, lingerie: first, Guenter Baehrend, 
Kauthaus “Anker’, Mannheim, Germany; 
second, Anton Heller, B. Altman, New York 
City; third, Joseph T. Sjursen. 

No. 8, foundation garments: first, Ted W. 
Lees, (;ilmore’'s (Nak Park, Ill. : second, 
Kkmile F. Alline, Maison Blanche, New Or- 
leans; third, James B. Dyche, M. Epstein, 
Morristown, N. J. 

No. 9, women’s” shoes: first, Sidney 
Shneer, I. Miller, New York City; second, 
J. Howard Schneider; third, Virginia Paxson. 

No. 10, women’s hosiery: first, J. Howard 
Schneider; second, Joachim Omneczinski, 
Nicholas Ungar, Portland, Ore.: third, T. A. 
Williams, McGruers, Wanganui, New Zeal- 
and. 

No. Ill, bags, gloves, accessories: first, 
David Dunay, Stern’s, New York City; sec- 
ond, Harry Jupp, Stevens, Chicago; third, 
George K. Payne. 

No. 12, cosmetics, perfumes: first, Warren 
Montel, Lanvin-Perfums, New York City; 
second, M. Allegro of Allegro Display Serv- 
ice for Jon Pierre, New York City; third, 
Adrian Delsman. 


(left) 


FIRST PLACE, No. 58, Storewide Pro- 
motion: By George K. Payne, Wood- 
ward & Lothrop, Washington, D. C. 
‘Winter Holiday" theme for resort- 
wear promotion throughout store. 
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(right) 


FIRST PLACE, No. 52, Optical 
Displays. By Jane Hushea, 
Ohio Optical Company, 
Canton, Ohio. 


No. 13, women’s bathing suits, beach wear: 
frst, Virginia Paxson: second, Frederick A. 
Asmussen, Myer Emporium, Melbourne, Aus 
tralia; third, George Somers, White House, 
San Francisco. 

No. 14, children’s and intants’ wear: first 
Albert M. Bergmann, Oppenheim Collins, 
New York City; second, Joe Kreis, Saks 
Fitth Avenue, Chicago: third, (Guenter 
Baehrend. 

No. 15, teenage apparel; first, Waldemar 
Werner, Kautfhot, Cologne, Germany: sec- 
ond, Hanns Simons, Kaufhof Munchen am 
Stachus, Munich, Germany; third, Alired 
Heinrich, Kaufhof, Hanau, Germany. 

No. 16, men’s clothing: first, Merle Cun- 
ningham, Neiman Marcus Man's Store, Dal- 
las; second, Leslie V. Barotsky, Morris B. 
Sachs, Chicago; third, Luke Maletich, Gim 
bels, New York City. 

No. 17, men’s” shirts, neckwear: first, 
Clement Bradley, Carson Pirie Scott, Chi- 
cago; second, Bob Cissell, Sater’s, Evans- 
ville, Ind.; third, Lage Lyhme, Adelsten Jen- 
sen, Oslo, Norway. 


(right) 


FIRST PLACE, No. 22, Men's 
Sweaters, Sportswear: By 
Bob Cissell, Sater's, Evans- 
ville, Ind. 


No. 18, men’s hats: first, Merle Cunning- 
ham; second, Marvin H. Dortmann, Knox 
Hats, New York City; third, Arthur Sadler, 
Christy & Co., Ltd., London, England. 

No. 19, men’s shoes: first, Merle Cunning- 
ham; second, Clement Kieffer, Jr., Kleinhans, 
Buffalo, N. Y.; third, Ray Chilstrom, Nord- 
strom’s Shoes, Portland, Ore. 

No. 20, men’s underwear: first, Karle W. 
Pratt, Strouss Hirshberg, Youngstown, Ohio: 
second, Clement Kieffer, Jr.; third, Erich 
Pischel, Kauthof, Wurzburg, Germany. 

No. 21, men’s bathing suits: first, Earle 
W. Pratt; second, J. Harvey Aslin, The Male 
Shop, Toronto, Ont., Canada; third, Julius 
Kk. Steinberg, Filene’s, Boston. 

No. 22, men’s sweaters, sportswear: first, 
Bob Cissell; second, James B. Dyche; third, 
Julius E. Steinberg. 

No. 23, men’s gloves, toiletries, accessories : 
first, Thomas B. Comerford, Lit Brothers, 
Philadelphia; second, Merle Cunningham; 
third, Clement Bradley. 

No. 24, men’s robes, pajamas: first, Ted 
W. Lees; second, J. Harvey Aslin; third, 
(seorge K. Payne. 


(right) 


FIRST PLACE, No. 56, Style 
Show Settings: By Julius 
E. Steinberg, Filene's, Bos- 
ton. 


FEBRUARY, 1960 
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(left) 


FIRST PLACE, No. 16, Men's 
Clothing: By Merle Cun- 
ningham, Neiman Marcus 
Man's Store, Dallas, Texas. 


[ ( ontinued from page 15] 

No. 25, yard goods: first, Virginia Pax 
SO second, Kurt Wolpmann, Hertie, Al- 
tona, Germany; third, George K. Payne. 

No. 26, notions: first, Hans Fuchs, George 
Volk, Wurzburg, Germany; second, Heinz 
Sittard, Kauthof, Darmstadt, Germany ; third, 
Rudolf Rosenberg, Knoop am Kropcke, Han 
nover, Germany. 

No. 2/, linens, hedding : first, Paul Vogler, 
Lord & Taylor, New York City; second, 
Peter Shyne; third, Thomas B. Comerford. 

No. 28, furniture: first, Harold H. Tanner, 
South East Furniture Co., Salt Lake City, 
Utah; second, Frederick A. Bower, Barker 
Brothers, Los Angeles; third, Jim Hassinger, 
W & J Sloane, Los Angeles. 

No. 29, house furnishings: first, Frederick 
A. Bower: second, Thomas B. Comerford: 
third, Guenter Baehrend. 

No. 30, paints, wallpaper: first, Brian D. 
Goldsbrough, Taubmans, Sydney, Australia; 
second, Ida Diener Zizda, J. J. Newberry, 
Los Angeles; third, Earle W. Pratt. 


(left) 


FIRST PLACE, No. 30, Paints, 
Wallpaper: By Brian D. 
Goldsbrough, Taubmans, 


Sydney, Australia. Walls 


and floor are made from 


paper cups. 


No. 31, jewelry, watches: first, Gene 
Moore, Tiffany, New York City; second, 
Emile Alline: third, Norman Snider, Lam- 
bert Bros., New York City. 

No. 32, china, glassware, silverware: first, 
Ted W. Lees: second, Adrian Delsman; 
third, Al Proom, Gump’s, San Francisco. 

No. 33, toys: first, Heinz Errenst, Kautfhof, 
Cologne-Nippes, Germany ; second, Alfred 
Heinrich; third, A. Linders, Le Grande Ba 
zar, Leige, Belgium. 

No. 34, luggage: first, A. Van Hollander, 
Gimbels, Philadelphia; second, Erich Pisch 
el; third, Waldemar Werner. 

No. 35, sporting goods: first, Philip | 
Wasson, Stebbins Anderson, Towson, Md.;: 
second, J. Howard Schneider; third, Hanns 
Simons. 

No. 36, musical instruments: first, Frank 
S. Burgard, Jenkins Music Company, Kan 
sas City, Mo.; second, Morgan Piano Com- 
pany, Miami, Fla.; third, Herman Speyer, 
freelance for Western Music, Vancouver. 
B. C., Canada. 

[Please turn to page 18] 


(left) 


FIRST PLACE, No. 36, Musi- 
cal Instruments: By Frank 
S. Burgard, Jenkins Mu- 
sic Company, Kansas City, 








(right) 


FIRST PLACE, No. 26, No- 
tions: By Hans Fuchs, 
George Volk, Wurzburg, 


Germany. 


( right) 


FIRST PLACE, No. 63, Christmas Inter- 


iors: By Thomas B. Comerford, Lit 
Brothers, Philadelphia. 


Miniature 
Disneyland for train tour by children. 


(left) 


SECOND PLACE, No. 25, Yard Goods: 
By Kurt Wolpmann, Hertie, Altona, 
Germany. (First place by Virginia 
Paxson, Marshall Field, Chicago, on 
page 3! of November, 1959, issue.) 





(left) 


FIRST PLACE, No. 33, Toys: By Heinz 
Errenst, Kaufhof, Cologne-Nippes, 
Germany. Pirate dolls star in Treas- 


ure Island display. 


[Continued from page 16] 


No. 37, radio, television, phonographs, re¢ 


ords: first, Joseph T. Sjursen; second, 
\drian Delsman; third, |. Howard Schneider 
No. 38, office equipment, supplies: first, 
Heinz Sittard; second, Heinz Richter; third, 
frederick A. Bower. 
No. 39, books, greeting cards, stationery : 


nrst, (Charles Nelson; second, Jerome 
Schwartz, Barnes & Noble, New York City; 
third, Foy Mackey, Hemphill-Wells, San 
\ngelo, Texas. 

No. 40, drugs: first, Peter M. Casamento, 
ferry Drug Co., Verona, N. J.; second, John 
Slowinski, Brunswick Drug Store, Trenton, 
NX. J.; third, E. A. DeWolf, Owl Rexall 
Drugs, Los Angeles. 

No. 41, tobacco, smoking accessories: first, 
fom John, National Association of Tobacco 
Industries, New York City; second, Herman 
Speyer, treelance for E. A. Morris, Van 
couver, B. C., Canada; no other entries 

No. 42, groceries: first, E. E. Cooper, Ed 
win Jones & Co., Ltd, Southampton, Eng. 
land: second, Heinz Sittard; third, Alfred 
Heinrich 


(left) 


FIRST PLACE, No. 12, Cos- 
metics, Perfumes: By War- 


ren Montel, Lanvin-Per- 


fums, New York City. 


No. 43, candy, nuts: first, Julius Ek. Stein 
herg; second, James B. Dyche; third, Her 
bert Fabini, Most-Susswaren, Hannover, 
(sermany. 

No. 44, liquor, bottled goods: first, Theo 
\lbrecht, Kaufhof, Mayen, Germany ; second, 
Karl Weber, Passage-Kaufhaus, Saarbruck 
en, Germany; third, R. Robert Smith, Pub 
licker International, Inc., Philadelphia. 

No. 45, hardware: first, Erich Pischel; 
second, Philip L. Wasson; third, Frank J. 
Musmanno, Sears Roebuck & Co., Boston, 

No. 46, auto accessories, equipment: first, 
(gerald N. Kurtz, Metropolitan Travel Dis 
play, Inc. for U. S. Rubber Company, New 
York City; second, John ke. Feyas, Sears 
Roebuck & Co., West Palm Beach, Fla.: 
third, Paul Garnier, Courtesy Chevrolet, San 
Jose, Calif. 

No. 47, auto showrooms: first, Lloyd Con 
stantine, freelance for Lew Jabro, Holly 
wood, Calif.: second, Lloyd (Constantine, 
freelance for Harry Apple, Hollywood, 
Calif.; third, Paul Garnier, British Motors, 
San Jose, Calif. 


[Please furn to page 20] 
( left} 


FIRST PLACE, No. 53, Travel Displays: 
By Alex Kaufman, Displaycraft, for 
El Al Israel Airlines, both of New 
York City. 
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(right) 


FIRST PLACE, No. 15, Teen- 
age Apparel: By Walde- 
mar Werner, Kaufhof, 
Cologne-Hohe Str., Ger- 


many. 


( left} 


FIRST PLACE, No. 48, Major 
Appliances: By John M. 
Raymond, Jr., Washington 
Gas Light Co., Washing- 
ton, D. C. 


— 


Be 


(right) 


FIRST PLACE, No. 37, Radios, 
Television, |Phonographs, 
Records: By Joseph T. Sjur- 
sen, Frederick & Nelson, 


Seattle, Wash. 





FEBRUARY, 1960 














(left) 


FIRST PLACE, No. 59, Civic Displays: 
By George K. Payne, Woodward & 
Lothrop, Washington, D. C. First of 
series of displays devoted to per- 
sonnel and responsibilities of various 


departments of national government. 


[Continued from page 18] 
No. 48, major appliances: first, John M 
Raymond, Jr., Washington Gas Light Co.; 
second, J. S. Dahlmann, Ohio Edison Com- 
pany, Springfield, Ohio; third, Otto H. Pear- 
sall, Pennsylvania Power Co., New Castle, 
ra. 

No. 49, minor appliances: first, E. R. 
Mitchell, Commonwealth Edison Company, 
Chicago; second, A. T. Kalasky, Joslin’s 
denver, Colo.; third, A. Van Hollander. 

No. 50, florist displays: first, Mrs. L. Rei 
mer, Avenue Flower Shoppe, Regina, Sask., 
Canada; second, Ruth Joyce Flower Shop, 
New York City; third, George K. Payne 


(left) 


FIRST PLACE, No. 38, Office Equipment, 
Supplies: By Heinz Sittard, Kaufhof, 
Darmstadt, Germany. Cutout photo 
blowups of secretaries at work focus 
attention on typewriters tilted to- 
ward the window; tilted floor con- 
tains blowup of typed copy that re- 
peats the sales pitch and price over 


and over. 


No. 51, photographic equipment: first, 
Erich Pischel; second, Heinz Sittard; third, 
Fritz Boddenberg, Kaufhot, Mulheim-Ruhr, 
(;ermany 

No. 52, optical goods: first, Mrs. Jane 
Hushea, Ohio Optical Company, Canton, 
Ohio; second, Karle W. Pratt; third, Hanns 
Simons. 

No. 53, travel displays: first, Alex Kauf 
man, Displaycraft, for El Al Israel Airlines, 
New York City; second, Gerald N. Kurtz, 
Metropolitan Travel Display for American 
xpress, New York City; third, Tom Lee, 
fom Lee Ltd, for American Export Lines, 
Washington, D. C. 

No. 54, exhibit booths: first, W. M. de 
Majo for Transparent Paper Ltd, Great 
Britain; second, Don Warden, John W 
Stamp Pty Ltd, Carlton, Vict., Australia; 
third, Art Gerstmeyer, Wisconsin Electri 
Power Co., Racine, Wisc 


| Pleas turn fo page 22 | 
(left) 


FIRST PLACE, No. 24, Men's 
Robes, Pajamas: By Ted 
W. Lees, Gilmore's, Oak 
Pork, Ill. 


DISPLAY 





(right) 


FIRST PLACE, No. 43, Candy, 
Nuts: By Julius E. Stein- 


berg, Filene's, Boston. 


(left) 


SECOND PLACE, No. 27, Linens, Bed- 


ding: By Peter Shyne, Sterling Lind- 


ner, Cleveland, Ohio. (First place 
winner by Paul Vogler, Lord & Tay- 
lor, New York City, on page 26 of 
March, 1959, issue.) 


(right) 


FIRST PLACE, No. 42, Gro- 


ceries: By E. E. Cooper, 
Edwin Jones & Co., Ltd., 
Southampton, England. 


{right} 


FIRST PLACE, No. 45, Hard- 


ware: By Erich Pischel, 
Wurzburg, Germany. 





(left) 


THIRD PLACE, No. !, Women's Dresses: 
By Hans Erhardt, Jelmoli, Zurich, 
Switzerland. (First place by Virginia 
Paxson, Marshall Field, Chicago, on 
page 36 of June, 1959, issue.) 


[Continued from page 20] 

No. 55, floats first, Werner Hurtgen, 
Kauthof, Rheydt, Germany; second, Ken 
Bandman, Foys, Melbourne, Australia; third, 
Heinrich Offergeld, Kauthof, M. Gladbach, 
(,ermany. 

No. 56, style show settings: first, Julius EF. 
Steinberg; second, J. Howard Schneider; 
third, Frederick A. Asmussen. 

No. 57, institutional displays: first, D. G. 
Woods, Owen Owen Ltd, Coventry, England: 
Kdward Lamprich, First National Bank, St. 
Louis, Mo.; third, Samuel C. Forsythe, 
Franklin Savings Bank, New York City. 

No. 58, storewide promotions: first, George 
K. Payne; second, Charles Nelson; third, 
Thomas B. Comerford. 

No. 59, civic displays: first, George K. 
Payne; second, E. R. Mitchell; third, A. Van 
Hollander. 

No. 60, holiday displays: first, J. Howard 
Schneider; second, Joseph T. Sjursen; third, 
George K. Payne. 


[Please furn t0 page 27] 


(left) 


a, 


FIRST PLACE, No. 28, Furni- 
ture: By Harold H. Tan- 
ner, South East Furniture 
Co., Salt Lake City, Utah. 
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( below) 


FIRST PLACE, No. 10, 
Women's Hosiery: By J. 
Howard Schneider, The 
Crescent, Spokane, Wash. 


J 


’ 


eee NN 
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(above) 


SECOND PLACE, No. 13, Women's 
Bathing Suits, Beachwear: By Freder- 
erick A. Asmussen, Myer Emporium, 
Melbourne, Australia. (First place 
display by Virginia Paxson is on 
page 21! of July, 1959, issue.) 


{above} 


SECOND PLACE, No. 14, Children's 
and Infants’ Wear: By Joe Kreis, 
Saks Fifth Avenue, Chicago. (First 
place display by Albert M. Berg- 
mann, Oppenheim Collins, New 
York City, on page 25 of October, 
1959, issue.) 


(right) 


FIRST PLACE, No. 8, Founda- 
tion Garments: By Ted W. 
Lees, Gilmore's, Oak Park, 


Illinois. 


FEBRUARY, 1960 


(above) 


FIRST PLACE, No. 64, National 
Advertiser's Window Dis- 
play: By Arthur Burke, 
Remington Rand Electric 
Shavers, Bridgeport, Conn. 





(right) 


FIRST PLACE, No. 23 Men's Gloves 
Toiletries, Accessories: By Thomas B. 
Comerford, Lit Brothers, Philadel- 
phia. Display also won Pioneer's 


display contest. 


(left) 


FIRST PLACE, No. 29, House Furnish- 
ings: By Frederick A. Bower, Barker 
Brothers, Los Angeles. Rugs cover 
chest, table, back wall and floor, 


plus three standing on end at right. 


(left) 


FIRST PLACE, No. 55, Floats: 
By Waldemar Werner, 
Kaufhof, M. Gladbach, 


Germany. 
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(right) 


SECOND PLACE, No. 47, 
Auto Showrooms: By Lloyd 


Constantine, freelance, for 


Harry Apple, Hollywood, 


Calif. (First place, also 
by Mr. Constantine, for 
Lew Jabro, Hollywood, 
Calif., being saved for 


future cover in color.) 


(left) 


SECOND PLACE, No. 2, Women's 
Sportswear: By George K. Payne, 
Woodward & Lothrop, Washington, 
D. C. (First place by Virginia Pax- 
son, Marshall Field, Chicago, on 
page 19 of March, 1959, issue.} 


(right) 


FIRST PLACE, No. 51, Photo- 
graphic Equipment: By 
Eric  Pischel, Kaufhof, 
Wurzburg, Germany. 


FEBRUARY, 1960 








(left} 


FIRST PLACE, No. 19, Men's 
Shoes: By Merle Cunning- 
ham, Neiman Marcus 


Man's Store, Dallas. 


+ al: a AE Phos 


m, 


(right) 


a 
SHORT 
FIRST PLACE, No. 20, Men's 


Underwear: By Earle W. ) : lory 
Pratt, Strouss Hirshberg ioe for men 
Youngstown, Ohio. 


(left) 


FIRST PLACE, No. 7, Lingerie: By Guen- 
ter Baehrend, Kaufhaus ‘Anker’, 
Mannheim, Germany. Using stylized 
trees as displayers for this delicious 
merchandise, Eve and the serpent 
become main characters in the sell- 


ing display. 





(above) 


FIRST PLACE, No. 21, Men's Bathing 
Suits: By Earle W. Pratt, Strouss 
Hirshberg, Youngstown, Ohio. 


(above) 
More Contest 
FIRST PLACE, No. 31, Jewelry, Winners on 
Watches: By Gene Moore, Pages 66 and 68 
Tiffany, New York City. this issue. 


( right) 


FIRST PLACE, No. 35, Sport- 
ing Goods: By Philip L. 
Wasson, Stebbins Ander- . 
son, Towson, Md. . 7 ea . i thie 5 
[Continued from page 22 
No. 61, special event displays: first, Herb 
Raynaud, Neiman Marcus, Dallas, Texas; 
second, Guenter Baehrend: third, George K 
Payne. 
No. 62, Christmas displays: first, Freder 
ick A. Asmussen: second, Edward Von Cas 
telberg; third, Hanns Simons. 
No. 63, Christmas interiors: first, Thomas 
B. Comerford; second, A. Linders; third, 
Julius E. Steinberg. 
No. 64, national advertiser's window dis- 
play: first, Arthur Burke, Remington Rand 
Electric Shavers, Bridgeport, Conn.; second, 
Thomas B. Comerford; third, Clement Kiet 
fer, |r. 
No. 65, national advertiser's display unit: 
first, King’s Men, New York City; second, 
Swank, New York City; third, By Cramer- 
Krasselt Co. for Johnston Candy Co., both 


of Milwaukee, Wisc. 


(right) 


FIRST PLACE, No 39, Books, 
Greeting Cards, Station- 
ery: By Charles Nelson, 
Snellenburg's, Philadel- 
phia. 


FEBRUARY, 1960 








Yule Fantasies Greet 
Manhattan Shoppers 


VERYTHING from culotted ‘'Sorcerer's Apprentices’ to 

heavenly wings, from a pine-cone-nosed snowman to a 
Santa directing a trio of singing chipmunks, was used to display 
Christmas wares in Manhattan. One window that we espe- 
cially wanted to use, but finally had to omit because of its 
size, was one filled with Scandinavian wood and ceramic ani- 
mals by Sven Ilsoe, display manager at George Jensen, and 
his assistant, Skoglund Stig. "I've been with Jensen for 20 years, 
and they've always given me a completely free hand," the 
smiling Dane told us. ‘| want to tell you —I love my work.” 


On that note, we begin the new year. 


Oppenheim Collins (above) 
Albert M. Bergmann 


lo persuade customers to “give her a heavenly giit trom 
im Collins,” Mr. Bergmann achieved a winged display 
large white teathers interlarded with organdy, aft 

welded wire and fastened at the mannequin’s waist. 

out the heavenly motif in displaying the merchandise— 
suitable for cocktail and evening wear, coats, lingerie and 

the background and lighting were in various tones 


Tiffany's (right) 
Gene Moore 


lo show a canary sapphire with diamond-studded rays, Gene Moore 
called on freelancer Warren Harlan to fashion a Madonna and Child and 
a wreath in paper sculpture. An unusual effect was achieved by placing the 
wreath on a pane of glass flush with the window pane, and the Madonna on 
a pane of glass about twelve inches to the rear. Salt covered with diamond 
scatter was used for snow, highlighted by an amber spot. A 40-watt fluores- 
cent tube provided a blue background. In the other Fifth avenue window, 
1 Harlan angel set off a sapphire-and-diamond necklace in the same fashion. 


International Business Machines (left) 


H. J. Williams 


Few corporations can match IBM's interest in—and outlay 
for—all types of display. The brightly lghted nativity scene 
pictured here consisted of handmade figures whose ceramic 
finish gave them the appearance of porcelain, gathered to- 
gether on a white translucent plastic plattorm. “We've used 
a number of different mediums to present the Christmas 
theme,” commented H. J. Williams, manager of display and 
design, who emphasized that the displays represented a group 
project in the fullest sense and should be credited accordingly. 
“Two years ago, for example, we had papier-mache figures 
that looked like wood carvings. When Christmas ts over, we 
store the displays for use in the future in other IBM offices 
around the country. In fact, we’re still rotating one display 
that’s 12 years old.” 








By RAYMOND MASSEY 
Photos by Virginia Roehl Studios 


Bonwit Teller (right) 
Gene Moore 


[In a humorous bit of visual word play, Gene Moore transformed the 
nights before Christmas into a series of knightly tableaux. The win- 
dows had the happy facility of displaying a variety of merchandise 
from Bonwit’s gift shop and, simultaneously, making one of the most 
engaging institutional impressions in town. The bodies of the snowman 
and his creator were made of colloid-treated fabric, while their heads 
and hands were sculptured out of terra cotta. The snowman was 
flocked; his companion and the knights in the other windows were 
painted, with fabrics used to fill in the breaks in their armor. Lighting 
was by five overhead 500-watters and half a dozen 150-watt baby spots. 


Bloomingdale's (right) 
Edward Von Castelberg 

Edward Von Castelberg returned home trom Chicago 
last June with three animated chipmunks, an animated 
Santa Claus and a pair of lovable skunks—a combina- 
tion which set Bloomingdale’s display staff to thinking 
about an elaborate “Merry Christmas Starts in Toy- 
town” production. In the interim, however, subway 
construction prompted visions of New York's finest 
saying “Move on” to the store’s Christmas display 
audience. This window—with Theodore, Alvin and 
Simon singing a yule song that has endeared them to 
many (though certainly not all) radio listeners—was 
‘Just sort of a simple little barnyard vignette,’ with 
a barn facade, three-dimensional trees and a _ forced 
perspective of trees. Around the corner, Santa’s barn 
was filled with every conceivable kind of stuffed animal. 
Lighting was by 200- and 300-watt spots with pink 
(Santa), blue (chipmunks) and aqua (trees) filters. 


Henri Bendel (left) 
Laurence Bartscher 

Using “Sorcerer's Apprentices,’ Laurence Bartscher ex 
plained, was the only way I could ever show culottes 
there’s not a mannequin around who could kick her leg.” 
Representing freelancer Anthony Ballatore’s second Bendel 
appearance, the hard board marionettes were done 1n pink, 
green, orange and black casein paints. Suspended above a 
black broadloom floor by metallic gold cords, the marion 
ettes were framed by an ornate colloid-treated tabric cur 
tain. Lighting was by 200- and 300-watt spots with blue 
filters. The $325 sequin jacket and the $120-$195 silk culottes 
doubtless supplied many luxury-lounging lasses with their 
yuletide kicks. 





Christmas 


N the land where the Yule is seldom cool, there is no 

slackening of the Christmas spirit, portrayed most 
expressively in the dramatic nativity scenes, delightful 
animated windows and the space-age Santa. Where 
else could Santa arrive by cable car, as he did at the 
Emporium in San Francisco. Famous chipmunk trio 
makes one of its many appearances throughout the 


country — this time atop logs instead of piano. 


+ eae 


Hinshaw's — Arcadia (above) 
Russell Dohoo 


ate utilized 
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ncluded a brow: 
card at her teet 
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Emporium — San Francisco (above) 


Bob Cain 


\ scenic wintery background accented with snowy mountains, fit 
trees and clear twinkling lights created a fascinating panorama in 
Santa Claus land. A _ rustic structure with a snow covered root 
il housed Santa while another building was the home ot a group ot 
THES snowmen. They were gaily accessorized with colorful caps, scarts 
ae ’ > » a ‘ 
wt Ae] Arad tegen iiey WA ae are nee rete ee Coen oe 
: [ f / HITE ES & and some with mufflers. Overhead flags of different Christmas scenes 
- “— Hun Ay were draped adding to the spirit of the period 


4 . a 


Kahn's — Oakland (left) 
Rocky De Liso 


Santa's TV and Polar phone installation proved a tremendous attraction. 
By picking an authentic telephone attached to the wall, Santa would 
appear on the television screen and communicate with the caller over the 
phone. The setting was in a snow motif with the back panel flashing 
different colored lights and housing two clocks. One showed the North 
Pole time and the other the Pacific coast. Santa sat in a sturdy, elegant 
easy chair when flashed on the screen. 








in California ~amaion 


Ohrbach's — Los Angeles (right) 
Bill Meissner 

The inspiration of Christmas was reflected by 
a series of animated bells in the three main 
windows. A Barcelona pattern in red toned 
wallpaper covered the back wall except for 
four-foot openings permitting the bells to toll 
through. The openings were bordered by gold 
letters of the 16th century, which spelled out the 
word “Noel.” The wall behind the bells was in 
green and gold pattern, carrying out the tradi- 
tional colors of the season. The movement of 
the white bells trimmed in gold coordinated 
with the chimes piped outdoors 


Sn ee 


May Company — Los Angeles (right) 
Stanley Thompson 

A very realistic forest scene, with many snow 
covered fir trees and animals many ani 
mated interspersed throughout, proved a suc- 
cesstul background tor the stars of the scene 
who were the three famous chipmunks. Also in 
animation, they sang their popular song to the 
throngs outdoors. Snow covered the floor and 
many gift suggestions for children were strewn 
over it in the toreground 


Robinson — Beverly Hills (right) 
Lee Domez 

In the patio, a dramatic nativity scene in 
spired the mood of the season. While the eight 
windows around the store were canopied in red 
and white with lines of clear lights dividing 
the stripes. This feeling of colors continued 
into the interior with the addition of huge 
Christmas trees, flocked white, spaced through 
out the main floor. A wild animal band filled 
the main window, and the animation continued 
to the second floor where in the center of each 
department some animation existed to attract 
shoppers. 


FEBRUARY, 1960 










































































(SIM= Tae 
Ie Waa 


ISS (Ee = 
— | == | / —{ = | 
































! 


Jill 
Wi) Sy 
I 
—_ 
= 


i — 


rd 


>) 
1s)\— } 
——+ 
i=") 
. Wh | 


— iA ry 
we 


_ df 
a5 
ans = 

ms 


= 


ry 


wala 
’ ea 
' 














DISPLAY WORLD 





Designed to SELL 


By JIM 


S I WISH A HAPPY AND SUCCESS- 
FUL NEW YEAR tto all my good 


friends in the display business all over 
the country, I hope that the Christmas tree 
lights along with those of the Jewish Feast 
in so many windows recently will have pro- 
moted the “Good will towards all men” story. 

I often wonder how much money is spent 
during each Christmas season by all the 
stores throughout the country, and what per- 
centage of them featured display designed to 
promote the true holiday spirit. 

[ salute the numerous stores who devoted 
some of their windows to non-commercial 
trims; they have been especially appropriate 
this year considering our President’s “jour- 
ney to understanding.” 

This may sound a little off-beat, being 
written by a man who believes that display’s 
main purpose is to SELL merchandise, but 
at this one time of the year, | am sure we 
can all put aside commercialism for a tew 
weeks at least, relative to holiday trims. 

With Christmas over for another year, we 
are busy designing units for the coming 
spring season; it always gives me a lift 
during the long cold winter to see the adver- 
tisements in DISPLAY WORLD relative to 
early spring displays. With all this in mind, 
I devote this page to a few ideas for spring 
that can all be installed at a reasonable cost. 

(A) I recently inspected an old established 
small-town department store that has re- 
cently been remodeled on a very limited 
budget. A very EFFECTIVE job had been 
done by painting the red brick front in flat 
white and installing this type of window 
frame units. They were built out of ply- 
wood and designed so they can all be easily 
removed in separate sections to be re- 
painted and decorated to tie-in with each 
display season of the year. 

The outside white brick paint job, plus the 
installation of these new window trames and 
a new sign with three dimensional letters, 
produced a wonderful face lifting at a MIN- 
IMUM cost. 

In this case the window is shown trimmed 
for a spring showing of children’s dresses 
and the giant size Easter bunny can be cut 
out of hard board and held upright with a 
length of thin wire secured to the ceiling 
grille. 

Many stores would like to have the budget 
to purchase the bunny constructed in full 
round, but when this one cut out of hard 
board is painted in brilliant colors it will be 
equally attractive. An exceptional job will 
be obtained if you cement or paste on some 
bright design material. The bunny was spe- 
cially designed to impart M-O-T-I-O-N in 
the display. 

A length of grass matting, plus the eye- 
catching hard board cut-oyt of spring flow- 
ers will complete the trim. 

(B) This spring window piece can be 
used in all manner of trims and the large 
“S” is cut out of plywood or hard board and 
then decorated with colorful artificial flow- 
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ers. The balance of the cut-out letters 
can be cemented on a piece of window glass. 
Have your local glazier drill the two holes 
so it can be suspended in position from the 
ceiling on thin wire. Here again, a few at- 
tractive mannequins dressed in_ colorful 
spring dresses, along with more of the cut- 
out flowers, will complete the trim. 

(C) A cart is an old-time display prop that 
is always useful for many store interior 
trims and spring merchandise promotions. It 
can easily be built out of plywood with a 
sheet of %4-inch perforated board being used 
for the center panel on which the items can 
he attached. 

If any local store has a face-lifting 
problem for the outside I shall be glad to 
submit a few ideas that may help, especially 
if a limited budget must be considered: NO 
CHARGE, of course, but I shall want to fea- 
ture a few “Before and After” pictures in 
DISPLAY WORLD. Just mail a snap shot 
in color if possible, direct to this publication 
and it will be mailed along to me. 


Graphis Wants Photos 
Of American Displays 

Walter Herdeg of Graphis Press, Nuschel- 
erstrasse 45, Zurich, Switzerland, is planning 
to publish another book similar to the one 
published in 1951 and which contained ex- 
amples of window displays from all over the 
world with commentary on the particular 
styles of each country. He needs outstand- 
ing photographs of American window and 
interior displays trom which to compile the 
new volume. 

Kach photo should include store, display- 
man, and any special information of interest 
to readers of the book. All communications 
should be marked “Window Display.” Dead 
line tor photos is February 29. 


a 


Hildenbrand Resigns 
From Cecelia Staples 

Paul Hildenbrand has resigned as sales 
representative ot Cecelia Staples, Inc.., New 
York City. His new 
announced. 


plans have not been 


— eee 


Merkle-Korff Promotes 
Advertising Manager 

The appointment of Harry D.Almaine as 
marketing plans manager has been an- 
nounced by John D. Simms, general sales 
manager of Merkle-Korff Gear 
(Chicago, manufacturers of sub-fractional 
horsepower geared motors. Mr. D’Almaine, 
advertising manager for Merkle-Korff for 
the past three years, was formerly sales 
manager of Bodine Electric Company and 
Russell Electric Company. Replacing Mr. 
[)’Almaine as advertising manager is Ed- 
ward A. Joyner, formerly assistant advertis- 
ing manager of Steber Manutacturing Com- 
pany and sales promotion manager of Gen- 
eral Electric Supply Company, Chicago dis- 
trict. 


Company, 
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Every day criptivé display men 
are finding new for Jiff-E- 
Links, the big the New 
York Show, 


Displays can” 4) suspended 
safely and affract el You can 
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stanchions, or wiin F@rrocraft’s new 
decorative sté 
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Chicago Displays Capture 
Real Meaning of Christmas 


By RICHARD DAY 


HRISTMAS in all its splendor was the theme running 

through nearly all holiday season window displays in 
Chicago. This year, unlike a year ago, many stores used 
some of their displays to depict the real meaning of 
Christmas. There were nativities and other silent por- 
trayals of the Christmas story, such as Carson's series 
based upon great art works of Christ's birth. People in 
the city's suburbs were drawn into the Loop by the 
hundreds of thousands to see the Christmas displays. 
While they were there, they shopped. Such is the power 
of good display. 








Carson Pirie Scott (left) 
Clement Bradley 

The talk of all Chicago was Carson's “Gifts to the World” 
series. These displays were as much “Christmas” as the 
Mother and Child in the manager yet they were different 
from the conventional nativity depicted in giant proportions 
above the store’s main entrance. Elaborately attired life- 
size figures enacted scenes of great artists at work on their 
masterpieces of the birth of Christ. This window showed 
sotticelli painting his “Madonna of the Mignificent.” Fig- 
ures of the Mother Mary and Baby Jesus posed before the 
artist on an antiqued wooden platform to the left. Colors 
of their attire were taken from the painting re-created on an 
ease] in front of the artist. Another Botticelli was repro 
duced as a background for the models. At the right, a win- 
dow through the simulated stone wall looked out on green 
countryside and gave an added dimension to the scene. 
The figure of a boy mixing paints sat on a window ledge. 
Blood red draperies at the left gave delicacy and charm 
to the pale red skirt of the Madonna. “Gifts to the 
World,” read a parchment sign below the draperies. The 
original idea, the way in which it was handled, even to the 
smallest detail, and its highly enthusiastic public reception 
will make this memorable display tough on top. Featured 
with the series was a new revolutionary system of intra 
red heat lights fastened to the glittering wrought iron 
holiday season front on Carson's store. The lights kept 
shoppers warm as they stood admiring the displays. 


Charles A. Stevens (left) 
Harry Jupp 

In the protected main entrance of Stevens’ store Mr. Jupp 
placed this nativity atop the revolving door protection high 
over shoppers’ heads. The half-size figures were designed and 
finished to look as if they had been carved from solid wood. 
The mother, father and baby were grouped in the center on the 
diamond-shaped grass mat. On the left, the three kings hold- 
ing their gifts stood or knelt in adoration. On the right, others 
worshipped, their flowing robes trailing out behind them. A 
cow and two sheep provided additional manger atmosphere. 
The angel, watching from above, was in smaller scale and 
attached to the back wall to look as if she were in the distance. 
Garlands of flowers and greenery surrounded the base of the 
display. Merchandise displays were used in the windows on 
either side of the nativity. 
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Saks Fifth Avenue (right) 
Joe Kreis 

“SFA’s Gala Gift Pageantry” was the title of a 
series of three windows, the one illustrated and 
two flanking displays that were smaller. Cucum- 
ber green moire was used for background in three 
vertical panels at the back wall and in draperies 
at each side. The single mannequin wore a tur- 
quoise robe with mink collar. A blackamoor in 
the center held a profusely decorated Christmas 
tree that had tiny white lights all over it echoing 
the lights in the ornamented evergreen trim 
around the window’s edge. Gifts from all parts 
of the store were displayed on the floor and at the 
right where the mannequin (and shoppers) could 
survey them. Blue and green lighting was used 
with white spots directed on the merchandise and 
mannequin. Mr. Kreis said though it is difficult 
to gauge the success of a display such as this due 
to the broad scope of merchandise shown, many 
gifts sold out and had to be replaced in the 
windows. 


Marshall Field (right) 
Virginia Paxson and Staff 

The traditional Christmas-at-home furniture window was 
set in a home with a rustic atmosphere this year. Huge 12- 
by-12-inch red mahogany posts and beams at the ceiling and 
large mahogany paneled wall with red brick fireplace gave 
a massive look to contrast with the spindly colonial furni- 
ture. Child mannequins were seated at two tables opening 
giits. The male and female mannequins were busy with 
Christmas morning activities, Dad at the opposite end of the 
room inspecting the real blue spruce Christmas tree. Win- 
dows made of open 1-by-2-inch framing placed a bit behind 
the glass allowed shoppers a good view into the home setting 
Cedar trees between the glass and the framing represented 
outdoor architectural plantings. The single display was en 
titled, “From our house to your house . . . bountiful blessings 
for the Christmas season.” 


Mandel Brothers (left) 


Carl James 

An outside-inside theme was chosen for a nativity 
with a wall of window openings that separated the 
past from the present as well as the outdoors from the 
indoors. The setting in the foreground had child 
mannequins dressed in snowsuits peering through one 
of the floor-to-ceiling window openings at the nativity 
behind. The floor was covered with snow and an 
evergreen tree stood at the far right. A sign gave 
Mandel’s message to shoppers, “Peace on Earth, Good 
Will Toward Men.” The nativity was on a platform 
enclosed in a red and blue manger with large arched 
windows letting shoppers see in. 


Goldblatt Brothers (right) 
Jack Boghosse 


“For Your Christmas Elf” was the theme of a series 
of gift windows similar to the one illustrated. For it, 
the windows were decorated around the edges with 
holly and a pair of lighted snowflake designs were 
hung from the ceiling. A sprightly elf with a magic 
wand was on his way up a ladder of gold. He held 
the wand as though the gifts in a wrought iron stand of 
shelves were an apparition he had just created. Other 
gift suggestions were placed around the floor of the 
window. The mannequin at the left gave reality to 
the setting. Goldblatt’s annual Christmas promotion 
slogan “Your Store for Gifts Galore,’ was emblazoned 
across the frame trim at the bottom of the window. 
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...on and off the record 


—Max Maharam (center) of Maharam 
Fabrics receives plaque from Murray 
Goldsmith of M. Goldsmith & Co., Inc. 
The award, for more than 20 years of 
service to the Federation of Jewish Phil- 
anthropies, was made at the annual 
display industry dinner for the network 
of 116 health and welfare agencies .. . 
Mr. Goldsmith, chairman of the trade 
drive for Federation, presided .. . Larry 
Gluckin (right) was the guest speaker— 





Photographs for this page are 
always welcome, the more in- 
formal the better. Address 
them to Editor, DISPLAY 
WORLD, Cincinnati |. 








—Mr. and Mrs. Joseph T. Sjursen try to get Ahi ‘ 
Hortense, the lazy French maid, to give Biue et ae | ke - od —Howard Harris, display manager for 
them a little attention . . . The occasion mies) ae hl | 5 . Mages Bowlarenas and sporting goods 
was a cocktail party given for display di- 7 d ; i Din ; eet stores, Chicago, looks over the miniature 
rectors by Lanvin Parfums in the new — s rirgeay , te: ileal “Santa at the Keyboard” which he in- 
Lanvin Salon in the Savoy Hilton hotel, ” hai gin: 4 on WL 6 ie stalled in the cocktail lounge of the 
New York City, during Spring Market Week bi / ‘ — a Bowlarena at River Grove, Ill., Chicago 
Mr. Sjursen is display director for q os | : suburb . . . Moodmaster provided the 
Frederick & Nelson, Seattle, Wash.— Pix : wie 1 wt? : organ music, seemingly played by the 

ae A) ee 2 Se animated Santa— 


—Sydney Brown, Wilken & Jones Pty. Ltd.., 
Sydney, Australia, holds the 1959 Plastics 
Industry “Oscar for his presentation of 
Australia's first display mannequin in glass 
reinforced plastic . . . The figure looking 
on is from the original by American Fix- 
ture, Inc., reproduced under license for the 
Australian market by that firm— 


—Bob Martin, center, dis- 
play manager of Frougs, 
Tulsa, Okla., proudly dis- 
plays the keys to a new 
Chevrolet Corvair presented 
to him for his winning win- 
dow display of Du Pont fib- 
ers in connection with Du 
Pont's June Allyson television 
show . . . Delivering the car 
is Bill White, Jr., left, execu- 
tive vice-president of Fuller- 
White Chevrolet Co., and 
Tom W. Lottinville, vice-pres- 
ident and public relations 
and promotions director of 
Frougs— 
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Convert to Viz uU sel / — the modern 
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<< merchandising system with the fast payoff! 
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* The Vizuaell ayatem of channela and 
attachments ia fully protected by U.S. 
Patent No. 2,744,714 and Canadian 
Lettera Patent No. 535,518. 


Vizusell is in a class by itself when it comes to flexibility . .. versatility and fast payoff! 
Vizusell glorifies the merchandise—sparks ideas for traffic-stopping displays 
that stimulate self-selection . .. boost store traffic... speed turnover. 


Vizusell works on the simple and practical principle of strong metal channels 
into which brackets and accessories are locked by a quick turn of a screwdriver. 
Vizusell adjusts to any merchandising problem—brackets adjust to any height. 
No special tools required. Use on walls, counters, tables, gondolas. 
Sell like sixty in the sixties! Convert to Vizusell right away! 
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L. A. DARLING COMPANY 
Dept. 302 
Bronson, Michigan 
Rush free copy of new Catalog and Store Planning 
Guide No. 450. 
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MAIN OFFICE — BRONSON, MICHIGAN Address 


NEW YORK CHICAGO LOS ANGELES 
47 W. 34th St. 222 W. Adams 1828 S. Flower St. 
Cameron-Mcindoo, Ltd., 91 Scarsdale Rd., Don Millis, Ontario 


Company 


City State 
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“Inexpensive apparel can be just as 
style-right as clothing costing twice as 
much. As a displayman, you must show 
all clothes with the same enthusiasm, 
regardless of the price’ 


HEN THE chemise first arrived on 

the fashion scene, Life magazine 1n- 

cluded photographs from Sears’ cata- 
logue which had been made up six months 
prior to publishing. This is not mentioned 
as a means of justifying Sears’ position in the 
fashion world —my point is that fashion has 
no price tag! Inexpensive apparel can be just 
as style-right as clothing costing twice as 
much. As a displayman, you must show all 
clothes with the same enthusiasm, regardless 
of the price. 

It has become general knowledge that dis- 
play is not merely window trimming; not just 
dressing mannequins; not just hanging arti- 
ficial Howers around the store. 

Display is merchandise presentation, 1.e., 
presenting your merchandise to the public. 
Merchandise presentation is simply the use 
of the space available to do the best possible 
job of selling merchandise. The merchandise 
on your racks and tables 1s on display as 
well as the clothes on mannequins in _ the 
windows. 

More and more emphasis is being put on 
the point-of-purchase. We call it the “last 
three feet.” Of course, the power of adver- 
tising cannot be denied, but a customer who 
sees your ad and makes the trip to your store 
expects to see the merchandise tastefully dis- 
played and well-signed. This “last three feet” 
now becomes immensely important. Here you 
must create the desire to buy —it 1s here that 
you separate the customer from his money, as 
it were. 

One of the main purposes of merchandise 
presentation is to show the merchandise in use. 
The gloves are on hand forms, the millinery 
is put on heads. The dresses are on manne- 
quins. Obviously, every piece of goods can- 
not be shown 1n use, but like the automobile 
dealer who puts the super-deluxe convertible 
with radio, heater and white side wall tires 
right out front, you always put your best foot 
forward. Your smartest, most style-right 
merchandise is what should be seen first. And 
this is the merchandise which, in all probability 
(like the convertible ) vields the best gross 
profit. 

Now, what about this scientific approach to 
merchandise presentation. The fashion depart- 
ments first appear on the drawing board as 
several stores within a store. The women’s 


—Shown here is an example of a coordinated display 
promotion . . . At top is the window display of 
women's handbags and accessories .. . At center, is 
a main aisle table display that reminds the custom- 
er of the promotion upon entering the store . 
At bottom is an interior floor display at the point- 
of-sale that completes the display coordination— 
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By RANDY IRWIN, Display Manager 


Sears, Roebuck, Mondawmin Mall, 
Baltimore, Maryland 


departments, girls’ department, men’s and 
boys’ departments. Also in the plan there 
must be a shoe department, jewelry, millinery 
and accessories and lingerie departments. 
These departments are further divided within 
their own boundaries. For instance, the girls’ 
wear is sub-divided into growing girls and 
sub-teen apparel; the women’s, into sports- 
wear, dresses and coats. Obviously, a well 
laid out store, permitting a good flow of traffic 
and ease of shopping is no accident. Now, as 
this plan develops on the drawing board, and 
the main flow of traffic is determined, the 
areas of display are decided upon. There will 
be a platform here, a wall niche there, or 
some type of display to identify the depart- 
ment in which you are shopping. Now, these 
displays may carry an advertised item, or 
special promotion or may just be an institu- 
tional mood-setting display. These areas of 
display, therefore, are built into the plans of a 
store from the beginning. If the pre-determined 
flow of traffic is correct, few, if any, changes 
will be made. However, many of the new sub- 
urban stores, which have been used to a 
certain pattern in their main stores for many 
years, are experiencing some difficulty in de- 
termining in advance the traffic flow. You will 
notice most suburban stores will have en- 
trances on more than one or two sides of the 
building, and many times on various levels. 
A store may feel that it wants its cosmetics, or 
coats, or what have you, at its main entrance, 
and find after the opening that because of 
various reasons most customers are coming in 
some other entrance. 

[ visited a newly opened store recently and 
entered through the toy department. In an- 
other store, | found myself face to face with 
the elevators and the ladies room. It is very 
easy to make a wrong estimation of traffic. 
Sears experienced this when we opened our 
Mondawmin store. We pictured one entrance 
as a main thoroughfare into the store. As a 
matter of fact, at the last minute, we spent 
thousands of dollars to put tile on the wall 
of the stairway adjacent to this entrance. To 
our chagrin, not more than eight customers 
used these doors in as many months, and it 
became only a fast means of escape for shop- 
lifters. It now remains locked and no one 
misses it at all, except the shop-lifters, of 
course. 

My remarks on store planning are certainly 
an over-simplification of a very profound sub- 
ject. A subject that is the very basis of to- 
day’s retailing. 

Getting down to the actual display of fashion 
merchandise: How is it best done? When is 
the best time? Who is going to do it? 

First, how is it done? You might say that 
the way it is done is company policy. That 
must be established first if the display depart- 
ment is going to do a good job in the eyes of 
the manager or store owner. It is obvious 
that there are many approaches to display, 
depending on the personality of the store, plus 
the personality of its customers. You cannot 
expect an exclusive fashion shop to trim its 
windows in the same way as the five-and- 
dime. And by the same token, Kresges cer- 
tainly could not afford to put only one piece 
of merchandise in its windows. soth ap- 
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proaches are good for the purpose for which 
they are used. You are not repelled by a 
dime store window because it is packed with 
merchandise — it’s what you expect and want. 
Neither are you shocked at the emptiness of a 
window with only one mannequin and no 
props. Both serve their purposes well and 
there are a multitude of in-betweens. 

[ do not mean that a displayman should not 
have his own ideas, or that we should crush 
his aesthetic senses, but certainly he cannot 
try to change the store’s personality, which, 
if the store has any customer acceptance at all, 
has probably taken years to build. The dis- 
playman who prances around with his pinkie 
in the air and stamps his feet when someone 
suggests that he can’t see the merchandise for 
the props, is out in today’s market. His days 
are numbered. 

Second: When is the best time? Your ad- 
vertising will, most of the time, set the pace 
for your displays. There has been some re- 
adjustment along these lines, too. The display 
deadline used to be before store opening the 
day after an ad was in the paper. Now with 
sO many stores open at night, we find our 
customers arriving the same day or night that 
the ad appeared. Display has had to adjust 
to this by moving the deadline up about 12 
hours. 

As far as when to display a new color, fabric 
or style; that is only dictated by the speed of 
your receiving department to get it to the 
selling floor. Speaking of a new color pro- 
motion—this has always proved to be a 
winner in fashion retailing. Maybe Vogue 
magazine has said that a certain color is “The 
Thing” this season—or perhaps your store 
decided to promote a color on its own. This 
is a golden opportunity for the conscientious 
displayman. This is your chance for multiple 
From coats to dresses to gloves, hats, 
scarves, jewelry and sometimes even cos- 
Everybody gets into the act. By 


sales. 


metics. 
proper advertising and good signing through- 
out the fashion departments involved in the 
promotion, the mere repetition of it is bound 
to attract even the most phlegmatic customer. 
The displays are probably the first thing that 
informs the customer that something 1s hap- 
pening. I’m sure you have seen it done. You 
look down the main aisle of the fashion de- 
partments and everywhere you look you see 
the same color. This invariably creates a 
desire to own. This is the “last three feet.” 
A black and white newspaper ad certainly 
could not do justice to this type of promotion. 
Third: Who is going to do it? The display 
department, of course, but not without a lot 
of help. The merchandise office and/or buyer 
must sound the keynote. There are still dis- 
playmen who want to pick the merchandise to 
blend well with their props, putting the cart 
before the horse. The buyer has been to the 
market to buy the goods; he or she has seen 
what is new or exciting or in style. The buyer 
can be a tremendous help to the displayman. 
In some stores a fashion coordinator will 
operate between buying and display. Some 
display departments have a girl especially 
trained to select merchandise and accessories 
to go with it. In other words, it is a con- 
certed effort. However, once the merchan- 
dise is selected and the displayman is fully 
aware of its features, qualities, advantages and 
all of the reasons a customer should own it, 
then it must be left to him to attract attention, 
arouse interest and create a desire to buy. 
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DEPENDABLE 


ROTATING UNITS 
Don‘t Break Down 


@ BRUSH & SLIP 
RING CONTACT 

@ HEAVY THRUST 
BALL BEARINGS 

@ HEAVY DUTY 
CONSTRUCTION 


Because 


STRONG, SILENT 

Now you can employ the multiple 
attention values of motion in your 
displays without fear of fouling, 
howling or malfunction. This new 
McMahan Motion Unit is a smooth 
working precision machine with de- 
pendability and permanence built 
in. You'll find the same depend- 
ability in McMahan turntables. If 
“revolver” service has made you 
nervous—move to McMahan motion 
and relax. 


693 RAYMOND AVENUE «+ ST PAUL 4 MINNESOTA 
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plit-Level 
Fashion Shop 


Entire ground floor is huge fashion display, with 


selling only on mezzanine and in semi-basement 


.. . Unobstructed doorway brings customers in- 


side to view medium priced garments in luxurious 


setting 


PLIT-LEVEI inns 


range That could reter to a new 


medium price 
real 
doesn't It 
newest and most unique store 
Shops; this 


The store 1s 


estate development, but 1 
describes the 
in the British 


one at Birmingham, England 


chain of Richard 
designed so that the entire ground-level floor 
is devoted to displays imparting an air oft 
to the 


luxury customer in the medium price 


range Fashions are sold only in the semi 


hasement and mezzanine 
hall 


chandelhers to be 1m 
Mritam It 1s itself 


he central teature ot the entrance 


is one ot the largest 
! 


ported imto enough in 


to attract shoppers up to the mezzanine tor 
a closer look. 


An unusual doorway also compells traffic 


to enter the shop, since the four transpar- 


ent glass doors can be opened entirely to 


the public with no post obstructions or re 
duced to when 


center doors 


in cool weather. 


two required 
The terrazzo pavement of 
the entranceway is continued on into the 
shop as added incentive. 

For the opening display, the large windows 
at each side of the entrance and which con- 
tinue on into the interior contained a setting 
of white magnolia trees, the branches being 








hung 
Walls 


blue 


with velvet and being 


Swedish 
throughout 


covered 
with 


green 
lights. 

with sky 
moire, and the floors were of gray felt. 


petal-shape 
were covered 

In addition to these windows, the store has 
tour other smaller windows such as the one 
illustrated. window shows 
the open treatment given to the windows in 
this store. Bathing suits in shades of yellow 
are offset against green 
twined with rafha grass. A pale blue water- 
marked silk completes this scheme. 


This beachwear 


fishing floats en- 


Display manager for all the Richard Shops 
throughout England is Jay Dick. 


—Above, a front view of the post-less door- 
way, showing the continuation of the window 
display into the ground-level foyer . Stair- 
way at left goes to mezzanine At right 
can be seen the semi-basement . . . Notice the 
large chandelier at center .. . At left is oa 
beachwear display in one of the four smaller 
windows that flank the larger entrance dis- 
plays, all utilizing an open uncrowded treat- 


ment— 


Newspapers Publicize 
Christmas Displays 


Newspapers throughout the country were 
noticeably lavish in their praise and publicity 
for the Christmas displays of the nation’s 
stores and shopping centers. Outstanding 
were the pages of Christmas displays carried 
by the New York Herald Tribune on Decem- 
ber 16 and 17 and the page by Chicago Daily 
News of December & Begin planning now 
to take advantage of the newsworthiness of 
your spring and Easter displays by intorm- 
ing local newspapers and television stations 
immediately after installation or preterably 
before. 
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—a dash of genius 


for dramatic 


APPAREL 
MERCHANDISING 


Wing's One of the major sensations at NADI’s 
Flexi- Girl Spring Market Week included the long 
awaited arrival from Europe of Wing’s 
Success Display dramatic new fashion dis- 
play equipment. And with good reason 

— for this exciting equipment places 

at the fingertips of imaginative U. S. dis- 
play specialists the same fresh approach 
to apparel merchandising that has been 
adopted by Europe’s fashion experts. 


Now, lingerie, dresses, suits, coats and 
pants follow the natural flow of the human 
body by means of this new concept in 

* . quality merchandising. A patented 
Wing's flexible vinylfoam material easily shapes 
Full Flexi-Girl to suit the particular garment... no 


pinning ...no stationary fixtures. 


Wing’s creative approach to apparel dis- a 
es Sa SETTING C 
play adds dignity, vitality and elegance to 
garments ... and permits display men to 
express literally “‘one thousand and one”’ 
new ideas for their shops. 
Write for complete instruction manual 
and parts listing. 
Illustrates a wide variety of 
fashionable presentations. 


Wing's 
Setting D 
Women's 
Manufactured and sold in the United States by 


success WILSON RESEARCH CORPORATION 


XG * Erie, Pennsylvania 
* 


Wing’s 
Setting A 


We cordially invite you to visit the Wing’s Success Display Suite, 
Men 


Room 707, (CHickering 4-1418) ... Display Center, 400 Eighth Avenue 
(at 30th Street) New York City (LO 4-2110). 








—Above, and top opposite page, by Frantisek 


Dvorak . . . Below, left, top and bottom, by A. 


Ruza 


.. . Below, top right, by V. Hobert . . 


Below, bottom right, by Jan Ruzicka . . . Names 


of stores were not indicated in most cases 


Display 
in 
Czechoslovakia 


State-owned stores divided into three classifications with display opera- 


tion varying for each category. . 


. Newer displaymen coming from 


special high school for most talented students . . . Individuality of 


stores stressed 


RANTISEK 
talented 


DVORAK is a 


( zechoslovakian 


and 
displayman, 

proud of his role as a member of the 
state which has granted 
him the responsibility of designing, construct- 
displays in the windows 
One retail 
With the help of one assistant, displays are 


young 


advertising section, 


installing 
and mteriors ot SIX 


ing and 
(lass stores. 
changed entirely every two weeks. 

This is quite an honor for Frantisek, to be 
larger 


in charge of display for six of the 


stores fronting on streets having the most foot 
traffic. He could have been assigned the dis- 
plays for Two (smaller metropolitan 
shops) or Three (suburban = small 
stores) members of the nationalized retailing 
industry. In the latter two cases he would 
have been limited in expense, time and effort 
that could be afforded for each window, which 
would depend upon store volume potential. 

In spite of his evident youth, he belongs to 
the old-school of his country’s displaymen, 
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having received his training through the for- 
mer apprenticeship system. Now, the ma- 
jority of newer displaymen have attended an 
industrial art high school, where the most ad- 
vanced and talented students are being trained 
as future displaymen. This school has been 
in operation only a short time. 

The state advertising section has its 
workshop and supplies of 
play materials. These materials are ordered 
in quantities from the state wholesale trade 
section. 


OWT) 


central basic dis- 


Some materials, such as fall leaves, 
natural foliages and branches, are secured lo- 
cally at no cost, as rural areas and forests 
are on the outskirts of most cities. 

W hen 
displays for the more important promotions, 
the approval of the chief of the advertising 
section and the individual store manager is 
Most displays must par- 
ticular merchandise for sale, except for a few 
state holidays. Christmas and Easter receive 
increased decorative attention but are seldom 
void of Several examples of 
Czechoslovakian displays are shown here, all 
typical of the techniques and materials that are 
prevalent. 

Individuality has its best chance of expres- 
sion through displays for the Class One stores 
because each displayman must design, con- 
struct and install everything concerned with 
the window. For a major promotion, initial 
pencil sketches are later developed into colored 
drawings of the entire project. These are pre- 
sented, with the detailed work plan, to the 
appropriate advertising official 
and the store owner. Once approval is re- 
ceived, a prototype of all displayers, props or 
signs, duplicates of which will be needed for 
use in a series of displays, is sent to the state 
advertising where _ sufficient 
copies are made. 

Although this rather inefh- 
cient from a manufacturing and procurement 


Frantisek and his colleagues design 


necessary. stress 


merchandise. 


state section 


section's sh Dp, 


seems 


system 
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standpoint, Frantisek insists that it allows for 
“a certain difference and originality that re- 
Hects directly the talent of the individual dis- 
playman, which, in turn, is reflected in the 
ditference and originality of displays from 
store to store.” 

After the display has been in for about 14 
days it is taken apart piece by piece and every- 
thing that can be used again in one form or 
another is salvaged and stored either at the 
individual returned to the 
Some pieces are used 


central 
with in- 
terior displays and some become displays for 
windows of store of the other two classes. 


store or 
warehouse. 


Kew displaymen construct their own props 
for displays of the smaller 
them instead from the warehouse. The time 
factor so much creative and installation time 
alloted per window 


stores, drawing 


as well as the deficiency 
in talent and experience of the 
assigned these stores is the 
practice, Frantisek claims. 
As far as basic display materials are 


displaymen 
reason for this 


con- 
cerned, Czechoslovakian displaymen, through 
the trade advertising section, are doing their 
best to keep pace with the rest of the world 
and many new materials have been introduced 
in recent Heavy and compact mate- 
rials have given way to light and airy wire, 
plastics, glass, polished planks, velvet, paper, 
washable wallpapers, cloth and others. 

Displaymen of his country have organized a 
club, which protects their interests as well as 
serves as a means of exchanging ideas on new 
techniques and materials. Through its efforts 
as well as through the respect given to the 
display profession, income of the top display- 
men is on a level with other skilled profes- 
sions in the trade This 
club would like to correspond with other clubs 
throughout the world so as to achieve a more 
broad exchange of ideas. Write directly to 
Mr. Frantisek Dvorak, Jindr. Hradec, Tr. 
Czechoslovakia S A 125/11. 


years. 


state associations. 
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AUTOMATIC 


TACKERS 


VERSATILE! DEPENDABLE! 


FOR ALL-AROUND FASTENING IN 


DISPLAY WORK 


GUN TACKER 


Use where lighter, shorter staples are needed. 
Ideal for mounting crepe paper, cloth window 
dressings and wall posters. 


GUN TACKER 


Use where heavier, longer staples are needed. 
® ideal for assembling floats, store exhibits and 
show exhibits. 


HT-50 
HAMMER TACKER 


Quickly and securely staples with each blow. 
Ideal for nailing backdrops, woodwork construc- 
tion and wherever heavy nailing duty is required. 


J 


ONE-HAND OPERATION— 
Frees other hand to hold material being tacked. 


FASTER— 
Automatically faster than hammer and nails for 
all sorts of fastening jobs. 


MANEUVERABLE— 
Gets into close corners. Drives staple flush within 
1/16” from any right angle. 


VARIETY OF STAPLE SIZES— 


Arrow staples come in 12 sizes, ranging from 
3/16” to 9/16” leg lengths, for every purpose. 


Sold through jobbers 
Write for catalog 
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U.S. Plans Exhibits 
At 14 Trade Fairs 
During 1960 the 
he Othce ot 


tel] adequately the 


L. S. exhibit program oft 


International Trade Fairs will 
story otf our tree and 
competitive and 
etiective 
International 
yorid \t 
air is continuing 


New Delha, 
exhibits at 


enterprise system provide 


trade promotion cooperation’ at 14 
Fairs throughout the 


\W\ orld 
through 


lrack 
Agriculture 
14 at 
Following will be spring 
Bombay, Osaka, Milan, Casa 
Poznan lr the tall, a tentative 
Kabul, 


Tunis 


present thie 
February 
India 


blanca and 


s( hedule 


\ 


lyamascus, Izmir. 
Jagr by, 

L his i> the sixth 
()T) 1 hie 


meration cyt 


mcludes 


Vienna. Brno. Berlin and 


year tor U.S. participa 


objective is pursued with the co 
American industry contributing 
lo date 


countries, 


thre rm have hee 1 x2 cx 


t hie _ «. shorts 
hibits om 2® 


ome 5.000 


participated in by 
manutacturers and viewed by 


than 50 millions of people 


Institutions Magazine 
Boosts Louisville Displaymen 

lhe November issue ot Institutions Mapa 
photos of the 
Louisville, Ky., displaymen 
al Hospital eacl 


Shown in the 


me mecluded two current pro 


orang (ot Se veral 


decorate their local Gsenert 


hristmas seasor photos Was 
the entranceway to thre 
ot Frank Strumi, |. ¢ 
Willams, H. P 
honds 

the annual 


hospital and a photo 
Frank 
kred Stretble, 


displaymen who 


Penney ( 
Selman: and 
, thre ot thre assisted 


projyect 


Selectroslide Projects 


96 Slides Without Break 

The Dual Selectroslide 
oped by Spindler & Sauppe 
project O or more 
tion. 


model 351 devel- 
, Los Angeles, will 
without interrup- 
when 


slides 
half 
changing slides and each 
This 
continuous 


elapses 
picture will be in 
member of the 


Only one second 


pertect focus. newest 


select automatic slide-changing 
with the lecturer in 
adapted for many display 


applications where demands call 


projectors was created 
mind, but can be 
and exhibit 
for uninterrupted showing of from a tew to 
hundreds of slides. Simplicity 
handling are major teatures. 
this and 
firm at 
Angeles 57 


and ease ot 


models 
Beverly 


other 
220) 


literature on 
trom the 
houlevard, Los 


Free 
is available 


Gibraltar Strengthening 
Production Facilities 

\n attractive brochure entitled 
ot Mead” 
to customers oft 
ot Mead 
that Gubraitar’s display 


“The World 
is accompanying a letter being sent 
Gibraltar Display 
(Containers, Inc. The 


Division 
letter says 
plant is strengthen- 
facilities by 
with the 


ing its integrating 


parent or- 


production 
operations more closely 
pahization 

\s ot letter 
production department will be located at the 
(,;ardner, Mass., plant of Mead Containers. 
(;ibraltar’s creative and sales staffs remain 
at the Jersey City, N. J., plant, Mr. William 
P. Katz will remain as general manager ot 


January 1, the continues, the 


the Jersey ( ity operation. 


Stereo Displays Boost 
Air Line Ticket Sales 

A display consisting of a special wire stand 
holding a View-Master lighted stereo viewer 
with seven-scene color picture reels, 1s at- 
tracting “additional ticket sales as a direct 
result of customers looking at the lifelike 
pictures in three dimensions and _ natural 
color,” according to Tom Dempsey, director 
of interline and agency sales for Continen- 
tal. The displays are installed on 
counters at air terminals and travel agencies. 
The scenes show the interior of Continental's 
Golden Jets and spectacular inflight scenes. 
Later, the will contain 
along the routes of its new jet fleet. 


strategic 


reels scenic places 
It was developed tor Continental by the 
ri-Ads Company of Hollywood, Calit. 


European Displaymen 
To Tour States 
\ccording to Touramerica, New York City, 
a study tour by European displaymen is being 
organized here in June. The suggested pro- 
gram will with the June Market 
Week sponsored by the National Association 
of Display Industries. The group would 
start on June 11 with a stay of three days in 
New York City, then to Philadelphia tor two 
days, to Washington for two days and return 
to New York another three days 
concluding with visits to the Market Week. 
interested in the 


coincide 


( ‘ity for 
tour 


Voy- 


Joos is director. 


Swiss displaymen 
can contact Danzas & Co., Bureau de 


ages, Basel, where Mr. H. 
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New Edition Out 
Of 100 Greatest Ads 


Julian L. Watkins has added thirteen new 
chapters to his revised edition of The 100 
(createst Advertisements. First published in 
1950, it tells the story of each campaign in 
the author’s selection of the most influential 
and effective advertising published in Amer- 
ica. 

The large-format paper- 
back, keeps the original ‘hundred greatest’ 
intact, while new ads illustrate the most 1m- 
portant creative trends of the past decade. 


new edition, a 


Mr. Watkins, who has had a long and dis- 
tinguished career in advertising, is an execu- 
tive for Leo Burnett agency, New York City. 
The new material in his revised edition adds 
to its value as a reference work for anyone 
who has anything to say or sell to the public. 
Publisher is Dover Publications, 180 Varick 


street, New York City 14. Price is $2.25. 


Use of Suspension Thread 
Gaining in Popularity 


Arnold Janowitz of Allied Display Ma- 
terials, Inc., 241 West 23rd street, New York 
City, reports an increasing demand for the 
suspension thread which this company 1s 
marketing in convenient lock-spool dispens- 
This barely visible thread per- 
mits dramatic effects by the hanging of dis- 
play units and merchandise. It appears 
theretore that displaymen are availing them- 
selves of this type of display treatment to a 
greater extent than ever before. 


ing boxes. 


Harold Bromel Opens 
New Offices in Miami 


Convention-conscious Miami, Fla., is the 
home of a new all-inclusive convention co- 
ordinating headed by Harold 
Bromel, former president of Bromel Asso- 
ciates, Detroit. Branch 


service 


offices are to be 


— Harold Bromel — 


opened in Detroit and New York City. Mr. 
Bromel, with his years of theatrical and 
exhibition experience, will bring protes- 
sional showmanship and expert manage- 
ment to convention and exhibition 
serviced by the new firm. 

The firm, called Harold Bromel, Inc., 1s 
located at 2508 Biscayne boulevard, Miami. 


each 


Sternau Joins Staff 
Of Madisonia Manikin 

Ralph Sternau, who has worked for many 
years in the textile and display fields, has 
just joined the staff of Madisonia Manikins, 
Inc. 

Mr. Sternau will be connected with the 
New York City office located at 152 West 
52 street, and will serve 
tomers in New York State, 
Connecticut and Philadelphia. 


Madisonia’s cus 


New 


Jersey, 


New Glues Added 
To UHU Family 

Two new glues, with exclusive pin-point 
applicators, have been added to the family 
of UHU glue products imported from West 
Germany and distributed throughout the U.S. 
UHU-Hart is used for wood, balsa and other 
nonresilient and nonporous surfaces; UHU 
Plast is used for plastics and polyesterol. 
For information and samples write te Asso- 
ciated Hobby Manutacturers, Inc., 1240 Gil 
bert road, Meadowbrook, Pa 


Revision Service Added 
To Bacon's Publicity Checker 


In publishing its &th annual edition oft 
Bacon’s Publicity Checker, Bacon’s Clipping 
Bureau, 14 E. Jackson boulevard, Chicago, 
has added a revision service to enable those 
who use the Publicity Checker to keep it up 
to date throughout the year. The revision serv 
ice was added because of the many changes 
which take place in the business, trade, con 
sumer and farm publications during the year 
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FLAIRTIME BY SILVESTRI, INC. SHOWROOMS: 


Chicago 


FEBRUARY, 1960 


New York 


Dallas 
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REDUCES COST-IMPROVES 
THE QUALITY OF YOUR 
CUTOUT WORK 


CULTS DESIGNS OF ANY SIZE IN AL- 
MOST ANY SHEET MATERIAL... 
The Cutawl starts cutting anywhere — 
makes its own starting hole. The mate- 
rial remains stationary; only the Cutawl 
is moved. Exclusive “swivel blade ac- 
tion” makes cutting even intricate de- 
signs almost effortless. Requires little 


training to operate. 
EXCLUSIVE FEATURES 


Faster Cutting Speed 

New Hi-Power Drive 
Lighter Weight 

Adjustable Guide Handles 
Front Panel Blade Controls 


Recessed Guide Lights -- 
Dust Blower 


® Rugged, Compact Design 


Write for catalog 20We price sheet 
and name of local dealer. Actual 


demonstrations given on request. 


INTERNATIONAL REGISTER CO. 
2622 W. WASHINGTON BLVD 
Ge \eomm yam ee els 
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PICNIC JUGS 


the only 100% 
insulated jug! ~ 


Srays cold 
twice os feng 
with 
Therma -lock 
insulation 


—At top, full-color motion unit features new 
Coleman insulated picnic jug . . . Inexpensive 
motor in the base unit below the cup turns the 
plastic spiral which simulates liquid pouring 
from the spout of the jug . . . Designed by 
Hutcheson Displays, Inc.. Omaha . . . Above, 
by specialty division of Container Corporation 
of America, Chicago, is this attractive and 
space-saving display rack for the garden sup- 
plies of Swift & Co., Chicago . . . Four open 
shelves are supported by spiral-wound fibre 
tubes rising from a corrugated base . . . Signs 
above shelves may be reversed to change 
colors for different seasons — green for spring 
and red for summer— 


By G. P. HALL, Vice-President 
Enterprise Paint Manufacturing Co. 
Chicago, Ill. 


To insure sales creating power in 


its displays, Enterprise Paint has 


developed a simple formula 
which can be applied by all 
manufacturers to insure the use 


of their point-of-purchase dis- 


plays 


into P-O-P 


( : IMPETITION for display space in the 
hardware store is just as keen as the 
competition existing in other retail 

markets. To justify the use of this space the 

manufacturer's display must have true sales 
creating power, the point-of-purchase display 
is like a flame in the dealer's display area — 
it can be a feeble flicker or a bright beacon. 

We at Enterprise Paint use a simple formula 

to insure the inclusion of true sales creating 

power in our displays, we call it P-E-P. And 

our motto is put P-E-P in P-O-P. 

There are products such as cigarettes, that 
because of their very nature, require very 
simple point-of-purchase displays. Many other 
products logically require a point-of-purchase 
display that does a nearly complete selling 
job. While such units are more elaborate and 
costly, and must have controlled distribution, 
the job they do well justifies the expense. 

The product is the first element in_ the 
“P-E-P Formula.” In the paint business, our 
product is modestly concealed in a tin can, 
and the label on a tin can, regardless of how 
pretty it is or how strong the art and copy, 
does not bring out the benefits and enjoyment 
resulting from the use of this product. 

The best way to bring to the consumer's 
mind the true characteristics of the contents 
of the paint can is to show an actual “brush- 
out” of the product and, if space permits, the 
selection of colors available. We can call this 
“END USE.” The brush-out depicts factually 
the physical characteristics of the finish, such 
as the sheen and the texture. It does it 
accurately, and this is more than the best 
sales person can do with words. There are 
dozens of degrees of sheen between flat and 
gloss — you might try to describe one of 
them to some one over the phone. 

It would take a sales person a considerable 
amount of valuable time and a lot of dramatic 
skill to create a cerebral image of the sound 
of a door chime. In contrast, a point-of-pur- 
chase display using the chime itself permits the 
customer to push the button and in a matter 
of. seconds decide whether she is allured or 
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POWERFUL 7 INCH saw 
o 8 lemme. 


sarecry 


—This compact display by Portable Electric 

Tools, Inc., Chicago, features five of the tools 

with brief selling points about each one, close 

to each tool and with space for price inser- 

tion .. . Words “Power Tools’’ in bold, bright 

red letters across the top are easily visible 
from any part of the store— 


costly, and must have controlled distribution, 
the job they do well justifies the expense. 

sults in satisfied customers, because they know 
exactly what they are buying. When cus- 
tomers know exactly what the physical char- 
acteristics are of the product, and the benefits 
to them are indicated on the display, then 
price becomes a_ secondary consideration. 
However, the price should always be shown 
on the display so that customers can make 


this equation themselves, without the possible 


embarrassment of asking “How much is it?’ 

There is another word important to us at 
enterprise Paint and that is “easy.” <A dis- 
play must be easy for the dealer to say “yes 
to; it must be designed so it will fit easily and 
sensibly into his shelf and fixture arrange- 
ment. It must be easy to set up and easy to 
put into place and it must be easy to buy from. 

New sales people are coming into the hard- 
ware store and the dealers are faced with a 
monumental education and training job. And 
they are handling this job very well — but, 
with the vast number of items on sale in a 
hardware store, it is difficult to keep abreast 
of the job. Displays must handle much of the 
selling job, they must be the next best thing 
to a demonstration. 

A good display is a great assist to the 
sales person, not only in helping him close a 
sale, but also in increasing the sale either by 
additional items or by upgrading, and the 
end use part of that display makes it much 
easier to upgrade or make additional sales. 

Here is a worthwhile practice exercise for 
all who are involved in creating and utilizing 
point-of-purchase displays. Look at your dis- 
plays with this formula in mind: Product 
End Use—Price. 

Check your displays against the formula. 
Note how seldom you see that all three ele- 
ments are present, and see if the displays 
would not be more sales-creative if all three 
were present. Try using this formula. “Put 
P-E-P in P-O-P!” If you do, you will put 
the kind of fire power in your displays that 
makes them indispensable. 
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Leading Stores 
Everywhere 


Use 
Bulkton 
SEAMLESS 


for 


TRAFFIC 





IDEAS 


@ Morning Glory 
e Trellis Green 
© Sanmist 

e Fawntone 
e Wild Rose 
© Parakeet 








SEAMLESS 


Available in the following 


@ 107 in. width x 12 yds. @ Ribbon Widths 2-4-6-8 in. 
@ 107 in. width x 50 yds. @ Sheets 26 in. x 40 in. 
@ Scatter for your floor 


Don't Be Switched | _. INSIST ON A PROVEN PRODUCT 


SUPPLIED BY A RELIABLE SOURCE 


Write for Free Color Card ... Jobber Inquiries Invited 


-BULKLEY DUNTON & (O., INC. 


Bulkton Display Division 
CORRY 2-8257 CORRY, PENNSYLVANIA 
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ITS ALWAYS 


Allied Display Materials, Inc. 
241 W. 23d St. OR 5-6350 
NOVELTIES, ARTIFICIAL FLOWERS 
& DISPLAY MATERIALS 


For Windows and Interior Store Display 


MARKET 


= 4 4 fi * 
94 aM peg . Va 


Decorative Plant Corp. 
136 West 24th St. WA 4-4405 


ARTIFICIAL FLOWERS 


Display Settings, Novelties, Units 








American Fashion Museum 
i6 West 77th Street TR 3-9103 


CHARLES LEDERMAN, HISTORIAN 
Can furnish. on rental basis, authentic period outfits 
to highlight your anniversary, special events spring or 
fail promotion. Ask for information. Recommended 
by N. R. 0D. GLA 


Display Arts, Inc. 
600 W. 57th St., NYC 19 
MANUFACTURERS OF 
MECHANICAL SANTA CLAUS’ — 
PILGRIMS — CLOWNS 


For Sale or Rental 


CO 5-6023 





Arts & Flowers Displays, Inc. 
{Air Conditioned} 


43 West 56th St. Cl 7-7610-11-12 


Manufacturers and Importers 


REED, NOVELTIES and FOLIAGE 


The Greneker Corporation and 
Visual Merchandising Displays, Inc. 
MANNEQUINS 


and Promotional Displays 
991 Sixth Ave. CHickering 4-7165 





Austen Displays, Inc. 
133 West 19th St. WA 4-626! 
Outstanding Display Novelties in Paper, Wood 
and other materials. Facilities for special 
promotions for department and chain stores. 
Interesting imports from Europe and the Orient 





Victor Haida Displays, Inc. 
149 West 24th St. CH 3-3540 
DESIGNERS & MANUFACTURERS 
OF CREATIVE DISPLAYS 


Largest Showroom in the Country 





Bliss Display Corp. 
37-21 32nd St., Long Island City | EX 2-3890 
DISPLAY PROMOTIONS 


Display Settings, Novelties, Animated Displays 





David Hamberger, Inc. 
136 West 31st St. PE 6-0464 


MANUFACTURERS OF DISPLAYS 
Artificial Flowers, Functional Units 
Backgrounds, Novelties 





Brunn & Bertheim 
1200 Broadway MU 4-0923 
EXCLUSIVE NOVELTIES OF ALL KINDS 
IMPORTS OF QUALITY FOR EVERY SEASON 


Duvetyne in an exceptionally wide range 
of colors as a perfect substitute for felt 





The L. J. Charrot Co., Inc. 
ARTIFICIAL FLOWERS 


36 West 37th St. WI 7-1687 
Display Units, Novelties and Decorations 


The Imitation Food Display Co. 
107 Lawrence St., Brooklyn |, N. Y. TR 5-1268 
FOODS FOR PERMANENT DISPLAYS 


Attractive and effective, they look good 
enough to eat. 





Kenbury Glass Works 
132 West 14th St. Tel.: WA 4-3186-7 
Apothecary Show Globes, Christmas Orna- 
ments, Domes, CRYSTAL PRISMS, Laboratory 
Glass, Jewels, Timbers, Bottles. 
Also—Permanent Showroom at the Display Center 
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Mileo Mannequins 
7 West 36th St. 
MANUFACTURERS 


of Misses, Juniors, Pre-teens and Children's 
quality and style-right mannequins. 


WI 7-7618 





Miya Company, Inc. 
373 Fourth Ave. LExington 2-4866 
Manufacturers and Importers of 
Shoji Screens — Oriental Goods 
Artificial Flowers — Bambooware 
Bird Cages, Lanterns, Parasols & Novelties 





Leo Prager, Inc. 
155 West 23rd St., NYC II CH 3-4113 
MANUFACTURERS OF MODERN 
DISPLAY FIXTURES 


For Interiors and Windows 


RIP Studio, Inc. 
15 East 22nd St. GR 7-3650 
CREATORS AND BUILDERS OF 
OUTSTANDING DISPLAYS 


Functional and Decorative in All Media 








Louis Schneider Corp. 
6 East Second St. OR 4-3723 


ARTIFICIAL FLOWERS & FOLIAGES 


Display Decorations and Novelties 





Nat Siegel, Inc. 
39 West 37th St. WI 7-8485 
MANNEQUINS AND DISPLAY 
EQUIPMENT 


Distinctive Display Fixtures and Novelties 





Cecilia Staples, Inc. 
314 East 53rd St. MA 4-0384—EL 5-6399 


Creative interpretations of custom displays. 
Your designs or our own, and designed to fit 


ANY BUDGET 





Circle Fabrics 
141 W. 47th Street Cl 7-2260 
DISPLAY MATERIALS — NOVELTIES 


ACCESSORIES 
Louis S. Morgen 


Madisonia Manikins, Inc. 
New York — 152 W. 25th St. —CHelsea 3-1550 
Chicago—I!! S. Desplaines— DEarborn 2-6818 


MANIKINS — RENTALS — REPAIRS 


America's Largest Manikin Refinishers 





Colonial Decorative Display Co., Inc. 
122 West 26th St. Al 5-9620 


ARTIFICIAL FLOWERS 


Decorative Display Units, Novelties & Decorations 





Decorative Creation & 
Art Flower Co., Inc. 
13 West 27th St. MU 6-1798 
ARTIFICIAL FLOWERS, DISPLAY 
DECORATIONS 


Imported Novelties, Settings 





Maharam Fabric Corp. 
130 West 46th St. JU 2-3500 


DISPLAY FABRICS & ACCESSORIES 


412-20 N. Orleans St. 
1113 S. Los Angeles 


Chicago 
Los Angeles 





Metropolitan Mechanical Display Co. 


We Buy, Exchange, Rent or Sell New and 
Used Mechanica! Displays & Mannequins 


MECHANICAL BOOKS 


50 West 22nd St. OR 5-1280 








Tero, Inc. 
Factory and Showroom 


153 W. 23rd St. CH 2-7344 
Manufacturers of Finest Quality 


MANNEQUINS 
D. G. Williams, Inc. 
498 Seventh Ave. LA 4-4069 


MANNEQUINS & DISPLAY FIXTURES 
Display Novelties and Equipment 








SAVE TIME — 
DO YOUR DISPLAY BUYING 
IN NEW YORK CITY 





Decro-Wall 3-D Panels 
Now Come Pre-Pasted 

Phe Decro-Wall Corporation, originators 
of 3 dimensional vinyl wall coverings, now 
introduces, “The Pre-Pasted” line. In this 
new product, Decro-Wall offers all the ad- 
vantages of vinyl, the beauty of hand silk 
screening, plus the simplicity of installation. 
Now, in less than half an hour, anybody can 
“do it yourself” and have a wall that looks 
like real stone or brick by simply removing 


48 


the protective paper on the back and applying 
the panels to any clean, dry surface. 
Decro-Wall continues to use only 100 per 
cent virgin vinyl even in its new, popular 
priced pre-pasted line. This remarkable 
material is fire and flash resistant, and will 
not support combustion. Should a change 
in color scheme be desired at any time, this 
material can easily be painted with any 
of the modern latex base and vinyl paints. 
The large 4 square foot sheets of pre-pasted 


Decro-Wall means quicker installation at 
less cost per square foot. 

Available in many patterns of natural tex- 
tures as well as decorative designs, this re- 
markable pre-pasted (self adhering) line has 
unlimited applications in the field of display. 
Write to the firm at 21 Saw Miil River road, 
Yonkers, N. Y., for name of your local sup- 
plier and other information. 


WHEN WRITING ADVERTISERS e 
® PLEASE MENTION DISPLAY WORLD ® 
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With the turn of the year, 
retailers enter a period of 
interesting merchandising events 

that can be promoted 
successfully. A few ... Spring 

Easter, white goods and re- 
sort wear. It will pay to put 
a little extra display planning 


into these promotions and where 


can you get more able assistance 


than in New York, where 


fabulous display industries 


have everything to offer. 

















ITS ALWAYS MARKET WEEK IN NEW YORK 














The Lightest 
Brightest 


Scatter Flake 
( POLY - PETAL ) 


in our exclusive line of 


Flooring Materials 
22 Colors including Metallic 





Terrific Coverage 
for your dollar 





Color Charts on request 





Your jobber or direct 


Malros Company 


“The House of Color" 


BOX 289 DOVER, NEW JERSEY 

















ELECTRO 
MOTION 
TURNTABLES 


DEPENDABLE 
MOTION FOR 
YOUR PROMOTION 


gerne aye ge 5 
sai 





ot 


tan turntables offer 
y 


io 
Electrorn es an ib. toad. 
lowest price 5\b.: 75\b.5 18 invited. 

iabie in 3S rs for ‘spect 
availa yariations 
Many 

*% Compare price 
% Look for Underwriters label 
% Demand dependable Electro-Motion 


WRITE FOR COMPLETE CATALOG AND PRICES 


ELECTRO-MOTION CORP. 


‘ t ¥ 








Cardboard Foundation Form 
Developed For Gossard 

\ unique cardboard display form for foun- 
dation departments and window displays has 
heen developed by The I. S. Berlin Press 
for imitial use by The H. W. Gossard Co. 
This torm answers many problems which 
have been telt by both the retailer and the 
manutacturer tor yea;rs., 

The golden shaped form developed by LI. S. 
Berlin tor Gossard solves these problems 
neatly : The torm is inexpensive enough to be 
supplied in quantity, and when one display 
looks shop worn, it can simply be thrown 
away; the shapes are easy to store and very 
effective visually 

The torso is about life size, and is given 
a curved shape by the insertion of a card- 
board lift at the back. However, the form 
is shipped flat, and the lift is inserted when 
the display is ready to be used. 

The golden form was developed by (,0S- 
sard tor its spring Golden Guarantee pro- 
motion, but will probably be used by the 
company as a permanent display item. 

“These golden cardboard shapes are both 
realistic and practical and will permit s 
to make many more display torms available 
to each account,’ notes Mrs. Marion Hilker, 
Gossard advertising manager. “They allow 
enormous versatility both in shape, color and 
printing, and we expect them to adapt to 
many display needs.’ 


White, Quinn Join 
Bryan-Elliott 

Two veterans ot the display and exhibits 
held have been added to the staff of the 
Bryan-Ellott Company. Serving as vice- 
president and account executive will be John 
White, while Charles Quinn joins Bryan- 
elliott as an account executive. The company 
has been a major influence in the design and 
manutacture ot point-ot-purchase displays 
and trade show exhibits tor more than 30 
years and recently moved to larger quarters 
in Long Island City. 


Velcro Promotes Frankel 
As Sales Triple 

Julian C. Frankel has been appointed vice- 
president and general manager of VelcroSales 
Corporation, New York City, it was an- 
nounced recently by Ralph Hood, president 
of America Velcro, Inc. 

Mr. Frankel joined Velcro Sales Corpora- 
tion last June as vice-president in charge of 
the industrial division. Previously, he was 
vice-president and a director of American 
Safety Table, Inc., New York City. A 
graduate of the University of North Caro- 
lina with a bachelor of science degree in 
commerce, he is a member of the Technical 
Advisory Committee of the Southern Gar- 
ment Manufacturers Association. 

Sales of Velcro, the self-adhering nylon 
fastener, have tripled in the past eight 
months, Mr. Hood announced also, due to 
the extensive development of new applica- 
tions, including the display field. 


Injection Molding Plant 
Opens on Long Island 

Stuart M. Lerner Inc., manufacturers of 
Peacock plastic hangers, “EyeFul” (T. M.) 
plastic other accessories, has 
opened one of the largest and most modern 
injection molding plants and warehouses in 
the United States at Melville, L. [., it was 
announced recently by Mr. Stuart M. Lerner, 
president. The new 63,000 square foot facil1- 
ty, situated on seven acres of landscaped 
will contain the latest in new 
equipment and shipping facilities including 
an internal, four-trailer, 46-foot, modern 
loading platform. The plant is located off 
the proposed extension of the Long Island 
Expressway, 42 miles from New York City. 

According to Mr. Lerner, the new plant 
will enable the company to increase its pro- 
duction capacities and insure faster delivery 
service to its customers. 


boxes and 


property, 


Sales and showrooms will remain at 855 
Sixth avenue, New York 1, N. Y. 
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: SILVER GLASS 
| | A | | TINSEL 


_ Unmatched for brilliance . . . unequalled for 


»  sparkle...andnow, TARNISH-PROOF to | 
os protect its lustre after continual exposure. _ 
4 F Potters Silver Glass Tinsel —the truly eco- _ 

. nomical tinsel for all your applications. For 

| Bi a tng ei and t cone ale lasts indef- 
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Your center for display industry in- EXECUTIVE OFFICES 
formation ... headquarters for locating HOTEL NEW YORKER 
supply sources ... sponsors of June and SUITE 419 
December Market Weeks yearly. NEW YORK 1, N. Y. 
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IDEAS FOR 
BUILDING SALES! 
7 


VUE-MORE, 601 W. 26 St., N.Y. 1 


Rush a copy of your new Catalog 


Name 


flon pany 
A claire ~s 


{ it 


Aterrific new catalog 
describing the com- 
plete line of VUE- 
MORE display turn- 
tubles and BREVEL 


wnination motors. 





IT rite for yout copy) today. 


l/se the hand) coupon above! 


e. 
“Wy ) 
CY 


VUE-MORE Turntables are: 


QUIET PRECISION MADE 
DEPENDABLE GUARANTEED 


TROUBLE-FREE VERSATILE 
UL APPROVED 


And For Your Animated Displays: 


Brevel 
maximum 
vement—yet 
used in any 


for detats. 


VUE-MORE CORPORATION 


A Divison of BREVEL PRODUCTS 
601 WEST 26th STREET NEW YORK 1, N. Y 


LTHOUGH the 
national manutacturer, Gorham Silver 
ware, had a great deal to do with the 

success of this display, a gold medal will go 

to Adrian Delsman, display director, Famous 

Barr, St. Lous, 
Display of the Month by the editorial staff 

DISPLAY WORLD 


ne manutacturel 


as this display was chosen 
Props were supplied 
4 ; ‘ 
fhe upright panels with th 
topped trames were vacuum-tormed 
single unit with shadow boxes 1n 
ot the circles to hold the = silvets 
separate stand at the right, with 


the three uppel elements also vacuum-tormed 


pieces 
plastic, features (G;orham silverware patterns 
Light blue is used throughout to emphasize 
the silver pieces, The 36-inch trame at top 
carries the copy, a tie-in with Gorham’s na 

American Look.” 


Phe white-draped tablecloth adds cohesive 


tional advertising ot “The 


ness as well as elegance to the setting. 


"Incidentally, this display, received during 
the month of December, went on to win tor 
Mr. Delsman the second prize silver medal in 
(Classification 32, Silver 
ware, in the 1959 International Display Con 


test 


(hina, Glassware, 


Lhe 1960 contest, as in previous vears, will 
continue throughout the entire 12-month pe- 
riod and is open to any displayman anywhere 
in the world. It is not necessary to be a sub 
scriber to DISPLAY WORLD in order to 
compete. The contest has 65 different class1- 
heations, making it possible for display 
people in practically any kind of enterprise 
to enter 

\t the conclusion of the contest on Decem 

3lst of this year, entries in each classi 


heation will be judged: gold, silver and 


bronze medals will be awarded tor first. 


excellent taste oft the 


second and third places, respectively, in each 
lirst place in each division 
will carry with it three points: 


classification. 
second, two, 
and third, One. The person who SCOTesS the 
highest number of points in the entire con 
test will receive a beautiful gold plaque as 
sweepstakes prize, and the next two highest 
will receive, respectively, silver and bronze 
plaques. 

kntry in the affair is made by means ot 
black and white photographs preterably 8 by 
10 inches in size, although smaller ones will 
Pictures must be unmounted 


back of the photograph should be 


he accepted. 
(On the 
listed the displayman’s name, his store, city, 
address, and the classification under which 
It is to be entered. No photographs will be 


returned 


Wottriches Retire, 
Head for Florida 
Mr. and Mrs. Wm. H. Wottrich have dis 


solved their business, the Wottrich Fixtur: 
('o., 222 West Adams street, Chicago, and 
will move to their new home in Florida as 
soon as all business transactions have been 
completed. They have both been active in 
the display industry tor many years and will 
friends and cus 


be missed by their many 


tomers. 


Adler-Jones Names 
New Officers 
Richard J. Adler was elected president ot 
\dler-Jones, Chicago display designers and 
manutacturers, as a recent meeting of the 
firm's board of directors. Other officers are: 
Harry B. Ralston, vice-president; John W 
Lynch (retired), 


Adler, Jr., 


secretary: and Joseph | 
treasurer. 
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Prevent Fade Damage 


with New SUN-X Glass ‘Tinting 





Now you can economically stop costly fading of 
display merchandise... and add striking new beauty 
to your merchandising windows. 

New Sun-X Glass Tinting, a liquid-plastic dis- 
covery by Du Pont, makers of “Better Things For 
Better Living ... Through Chemistry,” gives you 
positive, all-day sun control without any effort on 
your part. It effectively prevents fade damage to 
your valuable merchandise by eliminating up to 
99.5% of the sun’s fade-causing ultra-violet rays. 

New Sun-X Glass Tinting is applied without 
spray or splatter to your existing windows by a 


(| manufactured by Du Pont 


INTERNATIONAL DISTRIBUTORS 


AMERICAN GLASS TINTING 


C8 8.7 @& Ss F tes 


unique miracle-flow process. It bonds tightly and is 
guaranteed in writing not to chip, crack or peel. 
No maintenance is required — you wash Sun-X 
tinted windows in the usual manner. 

Available in your choice of 11 distinctive colors, 
Sun-X Glass Tinting gives you the distortion-free 
appearance, the trouble-free convenience of expen- 
sive factory-tinted glass at a fraction of the cost. 

Get more value from your display windows by 
making them more attractive, more useful, and less 
costly with new Sun-X Glass Tinting. Send for your 
free copy of “Solve Sun Problems with Sun-X.” 


AMERICAN GLASS TINTING CORP., P. O. Box 6565, 
Houston 5, Texas 


Please send free copy of “Solve Sun Problems with Sun-X.” 


cis icestesinchitiisiapleenecinsethiactieadiaiaiaietniiiaiaiaaialibatiliast 
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4125 RICHMOND AVE. HOUSTON , TEXAS 
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50th ANNIVERSARY EDITION Be 


“—_, —— 


12, 000 creative 
products for the 


working artist 
Sign Making Display 
Advertising _ Lettering 
Graphic Arts Screening 
| Teaching ‘Printing 


|GIANT 228 PAGE CATALOG 
FREE! to accredited users. 
} Bo} Co) 5 @ - 3 & Co) 5 < 


Galesburg, Illinois 














For Mannequin 


WIGS 


No Measurements Necessary! 


1960 WIG 
4 BROCHURE 
- : | JUST OUT 


Mannequin Repairs . . . Rentals 


RECONDITIONED 
MANNEQUINS 


LADIES ... CHILDREN’S ... MEN 


Hundreds to choose from... COMPLETELY 
REFINISHED ... LOOK ABSOLUTELY 
NEW! A terrific money saver! 


Write for Catalog 


HERZBERG- ROBBINS, | 


PEnn 6-3585 

















on the Exhibit Scene... 


—Introducing Robot Fuji, product of Kowa Display Co., Inc., Tokyo, 
Japan, who is being used to sell Fuji film at Japanese exhibits, including 
the Tokyo TV Tower . . . He begins to sing and give his sales talk at 
the moment anyone approaches . . . When the button on his back is 
pushed, he instantly takes a picture of any visitor who wants his portrait 
taken . . . He can also dance and move his arms . . . Actual human 
size, Robot Fuji's head contains enlarger lamp housing; eyes are auto- 
matic flash units; legs are camera bellows and abdomen contains auto- 
matic camera synchronized with flash . . . Film case in hand contains 
interphone . . . Antenna made of camera tripod rotates on head— 
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—The exhibit of Pennsylvania Power & 
Light Company at the Harrisburg Build- 
er's Show, attended by more than 325,- 
000 persons, used color and animation 
extensively to add to the carnival spirit 
of the display according to W. H. Rog- 
Jr., advertising and publicity man- 
ager for the Allentown, Pa., public utility 
. In many cases, unattractive columns 
became an asset instead of a liability by 
supporting gaily colored canopies over 
groupings of appliances . . . Other can- 
opies were supported from wires strung 
between the columns— 


—Diss'ay of Waterford crystal stemware 
from Ireland which formed part of an 
exhibit by the Irish Export Board at 
products display center in Ireland House, 
33 East 50th street, New York City . 
The bodies of the figures are of contrast- 
ing colors of sisal fibre used in the manu- 
facture of Irish Tintawn sisal carpeting 
. Arms of wrought iron extend from the 
fibre bodies and grasp the Waterford 
glasses . . . Exhibit was designed by Bar- 
ney Heron, Ltd. of Dublin, Ireland, with 
his sister, Hilary, responsible for the panel 
shown . . . She came over from Ireland 
to supervise the installation— 


FEBRUARY, 1960 





SETA VENETIA 


x 
Uy bd pein ~ 


git at aie r} be 1S eA 
ri v5 8) tire - ro 


a naa 
bad A 
; <= ae 
aon a ean aor 
were a 
roe. 
Be Be 
natn ae ey . 
= = 


= ro “ ee 


——a = Tee) pram) : 


on were em eas = 
me es mnes be tes rs 
cae - RRR OER Re ie | 
== i apianpa paren ened) 
~ Opt &. 2) ee BS we at 


bir) bacdela (cine * 


= SN 
mi i me Op 


perfect combination for 


Mal il Lak 


bf dl ue 


refreshing new displays .. . 


VICRTEX V.E.F. FABRICS 


+ YOUR Leueneeesumeniean ry 


Vicrtex’ glowing colors and deep-sculptured patterns 
warmth, luxury, excitement to flatter and comr 
Patterns that simulate wood sana raw silk, 
others will stir your imagination to new heights. 
Practically indestructible. VICRTEX V.E.F.* 


fade — stain, soil and flame resistant wipes 
Reusable; will last for years. 





create moods of 
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grass cloth, leather, plus 40 


i 
won't chip, crack, peel or 


lean with a damp cloth. 


Write today for swatches, prices, descriptive literature. 


L.E. CARPENTER & COMPANY 


356 FIFTH AVENUE @ NEW YORK 1 @ Phone: LOngacre 4-0080 


iiah ¢ 


aliviae 
BY ahh 


*Vinyl 
electronically 
fused 








_ We3 
36 MODELS— : OE), 
80 STAPLE SIZES... 

plus handy Hansen Vest-Kit 
(below) for greater 

convenience 











Good design and construction in all Hansen 
Tackers give them a well balanced “‘feel’’ in 
every application. Saves you lots of time, too 

. as they'll zip through any job with no delay, 
no wasted staples. Always ask for Hansen... 
the very best in Tackers. 


WRITE today fox free literature. 


A. L. HANSEN MFG. CO. 


5041 RAVENSWOOD AVENUE 
CHICAGO 40, ILLINOIS 











STOPPERS! 


NEW ROTO-PQOLE 


Revolving 
Display Uprights 
with 
Motorized Bases 





@ Floor-to-ceiling upright revolves at 1r.p.m. 


@ Perfect for dramatic window displays— 
store interiors—spot, special or seasonal 
promotions. 


Write for complete details! 
Mail coupon today! 


Double-slotted uprights are available for floor-to-ceiling heights : REFLECTOR HARDWARE CORP. 


from 7% ft. to 13% ft. with 12” height variations built into each up- “ i Dept. DW-2 

' | 1400 NORTH 25th AVE. 
right e Uprights accommodate all Spacemaster brackets and MELROSE PARK. ILL. 
accessories e Easily changed, moved or modified to suit every Ht Gentlemen: Please send me your 


requirement. | CURRENT SPACEMASTER CATALOGS. 
REFLECTOR HARDWARE CORP. 


NEW YORK OFFICE MAIN OFFICE, FACTORY PACIFIC COAST OFFICE 

AND SHOWROOM AND SHOWROOM AND SHOWROOM 
2s % & 225 W. 34th ST 1400 N. 25th AVE. 851 S. LOS ANGELES ST 
4& a NEW YORK 1, N.Y MELROSE PARK, ILL. LOS ANGELES 14, CALIF. 








Learn HOW To 
RIG and FORM 


It STS Ht i ) aes MEN'S WEAR 
ie MP Pra | for Display expertly and professionally 


The most useful book ever written about 
RIGGING and FORMING 
Men's Wear for Display 
by Lloyd L. Buzan 


This is the book display men and store owners 
ee have been wishing for. With the aid of this book 
the V-Neer Board famous for its ‘real anyone can learn how to handle men's wear like 
- ; - the famous men's stores. The professional methods 
wood beauty and superior quality. of rigging and forming inen's wear explained by 
, step-by-step photos (over 375 illustrations) with 
Its expensive look comes from an exact photo easy to understand instr cstions. Worth five years 
; training under a profess.2nal trimmer. Learn the 
reproduction of select walnut. Available in newest procedures in rigging Shirts, Underwear, 
; Ties, Robes, Shoes, Hats Slacks, Suits on half 
five colors. Suitable for pen, brush, silk screen, mannequins, Suits on mannequins, folding, laying, 
ea ag and hanging Topcoats — everything from hats to 
all types of printing. Why settle for | | shoes fully discussed including tools of the craft. 

| | Don't be without it. Worth ten times the cost. 
anything less! | | 106 pages 9x12 with hard cover. 


$10.00 postpaid 
Order your copy today 


CRESCENT CARDBOARD COM PANY. DISPLAY WORLD, Cincinnati MW1, O. 


Formerly Chicago Cardboard Company « 1240 N. Homan. Chicago 51, Illinois 
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Two Staff Appointments 
Made by Federal 


Two appointments to the staff of Irving 
Solomon, vice-president for store opera- 
tions of Federal department stores, Detroit, 
were announced by Mr. Solomon recently. 

A. L. Wright assumes the newly created 
post of director of store planning and lay 
out. He has an 


retailing, 


background in 
including previous positions 
superintendent of one of 


extensive 


non-selling 


— Wilmer Weiss — 


— A. L. Wright — 


troit’s major department stores, and 
ager of the construction and 
department of a 
organization in Michigan. 

Mr. Solomon's appointment is 
Wilmer Weiss, who was also named to a 
new post, that of director of exterior dis- 
play. Mr. Weiss, a product of Detroit's 
Cass Tech and the Society of Arts and 
Crafts, brings a broad background of dis- 
play and fashion design with him, and has 
worked with major Detroit retail firms. 


lliall- 


35-store ladies’ specialty 


second 
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maintenance 


Bookings Ahead of 1959 
For London's Market Week 

The National Display Equipment Asso- 
ciation’s third Display Market Week will 
take place at the Hotel Russell, 
Square, London, from February 
Organized by the association for the first 
time in 1958, Display Market Week is 
now established as the official annual ex 
hibition of the Display Equipment trade in 
Britain. Bookings are 
vance for 1960 and it looks as though the 
exhibition will be even larger and more com 


Russell 
7975 


reat well in ad 


prehensive than hitherto. 
Display Market Week will 


kinds and varieties ot 


include 
modern aids to et 
fective merchandising, enabling enlightened 
retailers to keep abreast of the very latest 
trends in a trade whichs supplies the vital 
pursuasive link between the product they 
have to sell and the eyes of the customer, 
says Eric Cutler, director of the sponsoring 
group, The National 
\ssociation. 


Display Equipment 


— ee 


Huge Sign Machine Order 
For West Germany 

James M. Reynolds, president, 
Printasign Company, Pacoima, Calit., advises 
that the 
million dollar order for sign machines trom 
West Germany. The equipment ts tor tour 
largest West Germany retail chains, Kar 
stadt, Detaka, Kauthot and Hertie. Says Mr. 
Reynolds, 


Rey nolds 


company has obtained a quarter 


“My own observations in kurope 
convinced me that since adopting American 
style retailing, including intormative sign 
ing, Western Germany prosperity knows no 
bounds in the department store field. Their 
surveys of our selling techniques have made 
them aware of the great potential merchan 


dising value of good signs.” 


New Electronic Switch 
Controls Lighting Loads 

Recently introduced by Solar Sonic De- 
vices, Inc., Hicksville, L. I., N. Y., is a new 
automatic electronic switch tor the control 
of lighting loads up to 1000 watts. The Sola- 
trol SP-102 is permanently or temporarily 
mounted anywhere where daylight can strike 
the unit's electric eye. When the predeter 
mined amount of darkness is reached the 
unit turns on whatever lights or signs are 
plugged into the provided. For 
further information and prices write to the 
firm. 


receptacle 


Lamoreaux Heads Sales 
For All-Styles Hanger 

Beginning January 4, Ernest Lamoreaux 
is sales manager for The All-Styles Hanger 
Co., Inec., 512 Seventh avenue, New York 
City. Prior to this association, Mr. Lamor- 
eauxX was operating manager and personnel 
director at the Cavendish Trading Corpora- 
tion for 15 years. Janet Fox, president, made 
the announcement. 


1960 Red Wing Catalogue 
Contains New Fixtures 

Red Wing 
N. Y., announces the publication of its 1960 


Products, New Hyde Park, 
display equipment, tags and 
tickets, fixtures and supplies. If interested, 


write to the firm. 


catalogue of 





SPRING DISPLAYS 
BLOOM BRIGHTEST 
ON GREEN 


GRASS 
MATTING 


Sales blossom, too, when you use 
this richly textured grass matting as 
a background for merchandise — 
from flowers to fashions, from gifts 
to garden supplies. 
Available in any size, in gold, beige 
and burnt sienna as well as green. 


Mail coupon below for free booklet 
showing over 70 uses 


eA. 


Display 
Division 


EATON BROS. CORP., Display Div. 
Hamburg, N. Y. 


Please send me FREE copy of your 
EATON Velvety Grass Idea Stimulator. 
Name 
Title 
Firm 
Address 


State 


ee ee ee ee ee 





... Oisplay creators 
display manulactarers 


Home of 
STrelalele lo ME Cralit: 


avid hamberger ine. 


ie WE sist STREET 
NEW YORK |, NEW YORK 





PROX | & READY TIES 


Proxy Shirt Fronts dress up manikins 
and keep shirts on sales counters. Combed 
white broadcloth or oxford, sanforized 
shrunk, in collar size 15. Specify collar 
style when ordering. e Conventional 
® Short Point (illustrated) e Widespread 
e Oxford B. D. Packed '% doz. to box. 


$16.50 per doz. 


Proxy Ready-Tied Ties clip quickly into 
place under collar. Saves valuable time— 
always a perfect knot. Packed 1 doz. as- 


sorted colors to box. 
- $12.75 per doz. 
10 EOM, FOB Troy, N. Y. 


Merchandise Shipped 2 


Order From 


THE DUBLIFE COLLAR CO. 


295 Madison Ave., N. Y. 17, N. Y. 


SHIRT FRONTS | 


at os K.ditors Comment 


(Continued from page 10) 


jackpot contest open to retailers who permitted 

a display to be installed; A stuffed dog given 
free with each ten cases displayed; Payment of 356 
cents to retailer for every case displayed; Offer 
of $1 off invoice for a shelf extender display; 
Free roll of personalized labels to retailer 
using display; and numerous other display 
allowance deals and contests. 


It certainly is not complimentary of the 
business acumen and display sense of any retailer 
who decides who gets his valuable display space 
on the basis of stuffed dogs, contests and 
white-washed payola. Maybe I'm naive, but I 
seriously doubt if many retailers are actually 
being swayed by such offers. The quality of the 
display and --more important -- the potential 
profit per square foot of space still come first 
in most cases. At least, let's hope so. 

DISPLAY WORLD doesn't expect the winners in 
the International Display Contest announced in 
this issue to go about wearing their medals on 
their coat lapels, but there is no reason why 
your store's publicity department shouldn't make 
the most of it in the store's house organ and 
local newspapers. Not only will you and your 
store benefit, but members of the community will 
be made more display conscious and will make it 
a point to pay closer attention to your displays 
when shopping in town. 

Since the announcement letter and medals 
will be sent directly to management, a photo of 
the presentation would be ideal for store and 
local publicity. Don't overlook the possibility 
for an institutional display containing the 
award, a photo of the winning display and other 
prestige symbols for you and your store. 

May I take this opportunity to thank 
everyone for the holiday wishes expressed in your 
letters and lovely cards. Our fervent hope is 
that happiness and prosperity will be yours 
throughout the coming year and many years 
thereafter. 


Cordially yours, 


Gel ZA 
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COMING UP! 


*Groundhog Day ..Feb. 2 | 
Boy Scout Week Feb. 7-13 | i ae eae > 
National Crime Prevention Week Feb. 7-13 


te a ts wa - Brings you the unmatched beauty of a natural stone 

y.. eb. 12 a8. be 

St. Valentine’s Day Feb. 14 waterfall created from indestructible lightweight fiberglass 

Nationally Advertised Brands | 
Week Feb. 15-28 — 

Brotherhood Week ..Feb. 21-28 ' 

“George Washington’s Birthday Feb. 22 ye © ese BEVERLY HILLS 

Heart Sunday Feb. 28 * | - . ai a i. 

Bachelors Day ..Feb. 29 g 4 , ; 37 48 36 

Pencil Week Feb. 29-March 5 el 4 HIGH WIDE DEEP 

*Red Cross Month March 1-31 ‘ | i ae P 

Presidents Day a March 4 5 Pl» 7 f Shipping weight 90 Ibs. 

National 4-H Club Week March 5-12 | 


Girl Scout Week March 6-12 i : - atl $111 50 
National Peanut Week March 6-12 2 \ * 


Save Your Vision Week March 6-12 | ‘i , F.O.B. Calif. Factory 
National Smile Week . March 7-11 | | 
Irish Linen Week March 13-19 
*St. Patrick’s Day March 17 
1960 Easter Seal 

Campaign March 17-April 17 
National Teen-Agers’ Day ..March 21 
National Arts and Crafts Week April 1-7 
Cancer Control Month April 1-30 
Teaching Career Month April 1-30 | 
Ladder Month .. April 1-30 
National Automobile Month April 1-30 | C 
National Hobby Month April 1-30 ATALIN 
Clean Up-Paint Up-Fix Up Community 22" 36" 48" 


Development Program April-May | 
Let’s All Play Ball Week ss April 9-16 HIGH WIDE DEEP 


Coffee Day April 11 | Shipping weight 70 Ibs. 
National Sunday School Week April 11-17 


Pan American Day April 14 | $90 00 
“Easter Sunday .. April 17 | ° 
Pan American Week April 17-23 
National Garden Week April 17-23 F.O. 8. Calif. Factory 
Bike Safety Week April 18-23 
National YWCA Week .. April 24-30 : , , , . 
National Retail Credit Week April 24-30 | @ Recirculating pump sealed in oil @ Plugs into 
ety April 28-May 7 any 110 V outlet @ No plumbing connections ee 
National Baby Week April 30-May 7 | @ Electric pump guaranteed @ Shipped ready Individual Lend S 
(DISPLAY WORLD will be glad to fur- to operate @ Operates for pennies a day @ Pegg ones gyn 
nish the name and address of any spon- || Made of lightweight indestructible fiberglass oe Cae oe ee 
sors of the above-mentioned events. Many | with real crushed stone blended with styrene and weights. 3 to 35 pounds. 
of them make available free posters or other resins to give the realistic look. $1.00 per pound 
display material as well as ideas for dis- | JOBBERS INQUIRIES INVITED 


plays tying in with the occasion. Simply 
address your request to the Editor, DIS- | DISTRIBUTED BY 


PLAY WORLD, Cincinnati 1. 
“These observances of a national nature do | STUPPY SUPPLY COMPANY 
not have specific sponsoring organizations | 1014 OAK, KANSAS CITY, MO. Victor 2-6697 


supplying promotional materials; however, | 
local groups can usually be contacted. | 


























| e e 

Promotional Calendar Booklet | the unusual in murrers by PARALLEL 
Includes U. S. and Canada | op 

“What's Happening ... When .. . In : 
1960," a 40-page compilation of 581 special 
promotional days, weeks and months, plus 
important historical dates observed in the | 
United States and Canada, has just been ae ee “" 


published by National Research Bureau. Inc.. ‘we BAN (reg “ 


Dearborn street, Chicago 10. The 


- ed = ® rn 

‘y 4 it, 

? y + 
J ay 


handy, pocket size booklet is designed to : — 3 al | _. ’ ‘, 
assist in the coordination of advertising and ole. 
merchandising plans with all established Parafiex (B)—silver & colored faceted sheets — 
observance in 1960. It gives names and Mirror Decor—loose pieces in all shapes Your source for materials, mirror balls, 
addresses of sponsoring organizations and Mosaic Glass Tesserae—Plastic Mirrors aad faiched units te your specificetions. 
includes a special Canadian promotional 


calendar. Price is $1 per copy. Parallel Mfg. Corp., Dept. K, 32 East 10 St., N.Y. 3, N.Y., Spring 7-8787 





Paramir (A)—dramatic multi-color mirrors 
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By GABRIEL VALENTI, Managing Director 


NATIONAL ASSOCIATION OF DISPLAY 
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\lso, tor the record, the display 
Bliss production. 

last This trom Ad Age, 
concerned a of promotional budget 
plans for 642 retail stores in the Kirby Block 
string. Budgets were forecast as generally 
up tor all ymparison to the 
first four 1960 to 1959. Display 
appropriations, to the 
would be higher tor about 30 per cent of the 
This percentage applied 


directors circa 


they He 
(Christmas. 
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stores that replied. 
to both window and to in-store displays. 


— NADI — 
Trade Show Season: January to June 1s 
show time in New York City. The 
of January 11, the National 
Merchants Association Convention 
in New York City. The following NADI 
members were exhibiting: American Fix- 
ture, Inc.; L. A. Darling Co.; The Morgan 
Sign Machine Co.; Reynolds Printasign Co. :; 


trade 
week saw 


Retail 
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Showeard Machine Co.; W. L. Stensgaard 
& Associates, Inc.; United States Display 
Corp. 

— NADI — 

Sick Leave: Dave Opperman, who heads 
up Columbia Display Material, and is an 
NADI director, underwent survery in late 
December. The operation was successful 
and Dave should be back at work by the 
end ot January. 


U. S., World Relief Maps 
Come In Two Sizes 

New three-dimensional views of the world 
and United States, showing the shape of the 
land as it really is, are being published 
by Aero Service Corporation, Philadelphia. 
Both of the 28 by 18 plastic maps, the first 
to be produced in this size, show mountains 
and valleys in detailed reliet that stands up 
nearly a half inch. 

Cost ot the realistic eight-color naps Is 
about $10 each. Larger, 64 by 40° inch 
counterparts of these maps, first published a 
tew years ago by the world-wide air mapping 
firm, cost nearly $50 

Aero’s relief maps are available from retail 
stores, or from Aero’s headquarters at 210 
ast Courtland street, Philadelphia 20. 


Williams’ Showroom 
Says It With Flowers 


“Say It With Flowers,” latest D. G. Wil 
liams torecast on fashions in store display 
for the first half of 1960, is drawing display 
men to its showroom at 498 Seventh avenue, 
New York City. The Williams opus, newest 
in a continuing series that the firm has pro 
duced and staged since the early ‘30s, 1s 
showing storemen how tar the world ot 
visual merchandising has traveled. 

The flower theme derives from the gigantic 
Hower prints that top designers Scaasi, 
(;alanos, Parnis, Sophie are using tor late 
day and evening wear, and trom the tact 
that the spring silhouette will be inspired 
by calla lily, tulip and rose 


Kent Joins 
Esco Lighting 

Esco Lighting Company, Inc., 28 Railroad 
avenue, Pearl River, N. Y., announces the 
appointment of Martin Kent as sales man- 
ager. In past associations, Mr. Kent has been 
responsible for designing lighting systems tor 
many fine stores and museums. Mr. Kent 
says that Esco’s consulting and design sery 
ices are available free ot charge. 


Retired Displayman 
Returns from Peru 

Robert O. Johnson, who will be remem 
bered as the display director tor Common 
wealth Edison Co., Chicago, and his wite 
returned recently from an extended trip 
which included a stay of two and a halt 
weeks at Lima, Peru, where they visited old 
churches, ancient ruins and the markets. 

Mr. Johnson now works partime tor Wall 
brunn Kling Paint Company of Wilmette, IIL, 
where he enjoys using his displayman’s tal 
ents with color in assisting customers with 
their wallpaper and painting problems. He 
was with Commonwealth Edison for 37? 
years. He and his wife are now living at 
2132 Greenwood avenue, Wilmette 
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...in Pink Vel finish. The finish designed to 
compliment tinted hosiery...and increase 
your hosiery sales. 


-*made only by— 





NATURAL PREPARED 
FOLIAGES , WOOD 


TROPICAL 
ACCESSORIES 


+ CALIFORNIA 
¢ FLORIDA 
¢ PHILIPPINES 


AVAILABLE AT YOUR 
DISPLAY SUPPLY HOUSE 


Benson Company 


202 E. Pacific Coast Hwy. 
Long Beach 6, Calif. 














CAPTURE 
THAT 


VEN 
YORK 


LOOK 


WITH 


MANHATTAN 
MANIKINS 


These luxurious 
high quality fig- 
ures arefashioned 
of Fiberglas Plas- 
tic topped with 
the finest Pugdin 
wigs. Photos and 
details on 
quest. 


MANHATTAN MOTION MANIKINS 


. 16 ST. NEW YORK CITY 11 
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HE G. M. McKelvey 2... 
Ohio, has been presented a“ 


McKelvey s 
For Candy 


Plaque from Stevens Candy Kitch- 
ens praises store's new modern and 
functional candy displays and fix- 


tures . Stevens creates design 


and works closely with construc- 
tion done by store 


Distinguished 
award trom Stevens 
Kitchens, Inc., Chicago, 
the nationally distributed Mrs. 
Martha Washington hand-made candies, tor 
its newly opened modern candy department. 
In a recent ceremony at the 
Charles G. Nichols, president and 
manager, was presented the award 


Merchandising 
maker ot 
Stevens and 


Candy 


department 
store. 


general 


Youngstown, 


Gets Award 


Department 


by Francis E. and di- 
Stevens. 

read in part: “For their out- 
standing contribution to the development of 
fine candy merchandising through recogni- 
tion of functional modern design and its 
application to a new department of 
eminent distinction.” 


Dore, vice-president 
rector of merchandising tor 


The plaque 


candy 


Nichols stated: 
most happy to re- 
from the Stevens Candy 
department of the 
have the finest depart- 
Youngstown and are proud to be 
associated with and their fine can- 
dies. Many customers have told us that it’s 
a delight to buy in our new candy shop, so 
conveniently 
main floor.” 


In receiving the award, Mr. 
“We at McKelvey s are 
this award 
Company tor the 
Veaf,wr. We 


ment im 


ceive 
candy 
feel we 


Stevens 


and prominently located on our 


Covering a total of 620 square feet, the new 
department is one of the most modern in the 
country which attractively displays both the 
Mrs. Stevens and Martha Washington lines. 

Offering a good example of 
building candy 


progress in 
Stevens’ merchandis- 
ing department expressly created the design 
and worked closely from beginning to end in 
the development of this attractive new de- 
partment, while construction work was done 
by McKelvey's. 

John Seifert 


sales, 


is display manager tor the 


store. 


—At top is a view of the new candy depart- 

ment of McKelvey's, Youngstown, Ohio, show- 

ing modern methods of candy display on coun- 

ters and in cases as well as adjustable shelves 

on back wall under attractive eye-catching 
department sign— 


—At left, Mr. Francis E. Dore, Stevens Candy 

Kitchens, left, presents “Distinguished Mer- 

chandising’ award plaque to Charles G. 
Nichols, president of McKelvey's— 
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American Fixture, Inc. 
Promotes Edward T. Cranston 

American Fixture, Inc. announces the ap- 
pointment of Edward T. Cranston as con- 
sultant windows and interiors. Mr. Cran- 
ston will join the firm’s New York office 
staff at their office and showroom at 11 W. 
42nd street, New York City. Mr. Cranston 


— Edward T. Cranston — 
started his career with Strawbridge Clothiers 
in Philadelphia in 1948. He joined Oppen- 
heim Collins, Philadelphia, in 1950 and from 


there went to Bonwit Teller, Philadelphia, 


as display director. In 1955 he rejoined 
Oppenheim Collins, New York City, and 
became display director for all of their 
stores. 


Mystery of the 
Missing Champagne 

The contents of four bottles of champagne 
disappeared from a New York City window 
display advertising the Holland-America 
Line’s Caribbean cruises, and the method by 
means of which the bubbly was ullaged has 
company ofhcials worried. 

The display is a three-dimensional rendi- 
tion of the cover of the Holland-America 
Line's winter cruise folder which features 
the chiefs of the Nieuw Amsterdam, Staten- 
dam and Maasdam astride the bows of their 
ships holding aloft trayfuls of delicacies 
consisting of exotic fruits, fowl and wine. In 
an impulse of realistic zeal, Metropolitan 
Travel Display, New York City, used actual 
bottles of champagne for the wine detail. 

The display was installed in the window 
ot 29 Broadway which can only be entered 
through a locked door. Later, Theodore 
Pauwels, manager of the booking office on 
the main floor, noticed something strange 
about the bottles which appeared to have 
been tampered with. Upon closer investiga- 
tion, it was dicovered that they had been 
opened, the wine removed and the silver foil 
rather clumsily replaced. 

The mystery is, as yet, unsolved 
unannounced. 


Snap-On Clasps Available 
For Letter-Lok 

Letter-Lok, a plastic lettering for signs 
with snap-on clasps and a new non-yellow- 
ing, easy-to-clean plastic that transmits the 
maximum of light is made by Sye Gorman 
company of 18431 James Couzens highway, 
Detroit 35. Write to the firm for informa- 
tion. 
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—>Maquetie=z 
} “SIGNPRESS’ 


SHOW CARD AND POSTER MACHINE 


Ak este?! SPEED----SIMPLICITY 
LOW OPERATING COST----LONG LIFE 


MODEL OMe as Sea tee 


With new “Magnetic” type 

lock up. Greatest advance- Gabardine Vackets 
ment in sign machines within 

last 25 years. SPEEDS UP They‘re Reversible 
OPERATION’) and provides 


complete flexibility of type 
arrangement. 


MODEL "B" 


A medium priced sign ma- 
chine using rubber type. Pro- 
duces high quality signs at; 


a 
a seg 


low cost ) ; - : 
Many national chains have qy ik es = HL 
from 50 to 500 or more Sign- “ 


press machines in use. ae ee aS ae 
MODEL M-i422 — 14 x 22 — Patents applied for 
MADE IN THREE SIZES .. . WRITE TODAY FOR SAMPLES, CIRCULARS AND PRICES 


DISPLAY EQUIPMENT CO. — BOX B-144, ADRIAN, MICH. 








Everybody’s talking about the new 
SHOR-VUE 


e Full size! 
e Self-leveling 
floor glides! 
~ @ Collapsible for 
~ easy storage in per- 
manent container! 








. Not a “gimmick,” but a full size 
(25 x 49”) permanent display table with 
modern lines and Plextone finish .. . at an 
amazingly low price. Brass ferrules for 
kick-plate protection, plastic floor glides, 
other quality details. Legs unscrew for 
storage in permanent container! 

Also available in 30 x 60” size. 





: SHORE WOODWORK CO., 
dvailable at your display fixture dealer. UNSCREW \ 894 N. 40th St., Phila. 4, Pa. 











FLASHERS 


@ Since 1900 


Force Attention, Increase Advertising Value 


PRES ee 
€L.EecrTRric com v Moter 


” Motoriess 3055 RIVER ROAD RIVER GROVE, ILL. Drives 

















ah DP UTILITY SIZE FOR 
| SUITS, SPORTSWEAR 
Jb | TOPCOATS & ROBES 
We read your magazine, DISPLAY 
WORLD, throughout the department wit! 
much interest and enthusiasm, but are sorry 
to note that no space 1s piven to the subject 
of open-back windows. 
\ll the leading tashion stores in our towt 


of the closed back types sO We have lhe 


ac 
fi views on the 


chance to have any exchange 
subject locally. 

other readers have had 
and have tdeas and= solutions 
the treatment 


similat 


Perhaps 
to 


problems 
the difficulties encountered in 


it this type ot window. 
We sincerely hope to see, 1n an early issu 
Here’s the most efficient and time-saving of your fine publication, some information o1 
this subject.-—William F. LaVergne, display 


patented ) 


method of forming a coat sleeve for display WITHOUT director, The Bon Marche, Spokane, Was! 
The cuff block lends itself effectively to the soft, Baie ing a tage 
casual appearance so necessary in the presentation shopping centers and specialty shops, 
of comfortable clothes worn by the men of today. easy to insert — effective DISPLAY WORLD should certainly de- 
yet invisible vote more space to this subject. Will the 
readers with the answers to this problem 

please help us out—Ed. 
Indeed | am interested in learning 
process and [’m. sure 


Price: $4.50 per pair. 
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about the silk screen 
3919 MCCAUSLAND AVENUE too, although they may neg 
ST LOUIS 9. MO. lect to write and say so. I hope you will re 

ceive enough demand as to warrant publish 

the series of articles on silk screening 


many others are, 
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. - Krnie Smith Display Service, Elkhart, Ind. 
° SARGENT kenjyoved your article on screen process 
Please DQ have turther articles on this sub 
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ject. Enjoy your magazine very much. 
M. Berry, display manager, Sears, Roebuck 
& Co., Coffeyville, Kansas. 
In spite of a surprisingly low response 
: to our request for reader opinion on 
oe) 7 ? e 
GIANT p Sp l Wd printing of showcards should be included 
16.4 0z. | rr. in future issues, we are going ahead 
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SARGENT DISPLAY FINISH Japan Women's University and study archi 


have to become 


for the 
HICPLAY MAW 
SOFT COLORS THAT 
PRODUCE A VELVETY 
FINISHI 


does important work in thousands tecture at this school. But | 


a designer of shop display. In Japan, display 


of display studios today. Leading 
artists rely on its versatility to help personne] afe few and general standards (>| 
them create beautiful and unique window display are very low. 
: an lf am reading your magazine trom. July 
display compositions from Pe ZS : Obi 
‘d 1: ot this year. By your magazine | can learn 
standard, inexpensive materials. not only displays of Americans, but every 
New worlds of color, finish, texture, will country. I think display in America and 
live in your displays when you work the Paris is so excellent. I study window display 
~ ted ‘ % r ‘ y % ‘ “e° , i o) . ) p ? 
magic of SARGENT DISPLAY FINISH. by reading DISPLAY WORLD. 
Try it! | lt | have a chance will go to \merica 
for study, but it is so difficult. So I hope to 
SARGENT DISPLAY FINISH is available ina be taught by any American designer. I hope 
a young designer who has modern sense. 


full range of colors, metallics and clear | “ered : 
Would you please report furn:ture display 


in your magazine, which is my hest com 


Nanba,. c/o Shinelo 


; ] 


sak Gan ehe- Gon alia he mmo 
, | pallor. Miss Masako 
94 Sima-Osaki 1-Chome, Shinagawaku, lok 


b Y Y 
the Sargent-Gerke Co. : 
VO, apan. 
i» F baneodel GLB ae Soh 4-2e 00-1 -fe Ml of - Olek Ge od @ole le hon a | Possibly some of our readers will vol- 


indianapolis, Indiana unteer some assistance that will help her 
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overcome her lack of formal 


training.—Ed. 


display 


\gain, may I thank you for the opportunity 
of entering your very wonderful and stimu- 
lating contest. I know it makes all men and 
women in the display profession strive to do 
a better job. 
would like to mention 
to note the 
a great 

contest 


closing, | 
was 
and elimination of 
tions for the 1959 


Before 
how SOTTY | consolidation 
many classifica- 
as compared to 
contests of previous years. We in the utility 
held are already limited in the number of en- 
tries and this further limits us in accumulat- 
ing a sufficient number of points in competi- 
tion tor the plaques, or even competing for 
lf you could see your way clear 
more classifications for 
those of us in the utility field over a broader 
held, | know that the utility displaymen 
would be grateful. Your sincere considera- 
tion of this suggestion will be appreciated. 

May | wish your fine 
perous and growing 
Pearsall, display 
Power Company, 


the medals. 


to again restore 


publication a pros- 
year.—Otto H. 

manager, Pennsylvania 
New Castle, Pa. 

Sixty-five categories of displays are 
just about all the judges can stand before 
they start seeing displays in their sleep, 
but there is going to be some redesigna- 
tion of categories for clarification and 
substitution for those in which an insuf- 
ficient number of entries have been re- 
ceived consistently in the past. Changes 
will be announced in the next issue.—Ed. 


new 


In reply to your December editorial, about 
six months ago I was appointed merchandise 
advisor to our giit department, 
Trim-a-Tree Shop. | accompany 
the buyer on the trips to the market 
unusual gifts. | 


which in 
cludes the 
and 
sources Tor 


also hunt new 


also buy items on my own for resale. 


(On my advice, we opened our windows in 


knocked out 


375 teet ot Hoor space 


a wall to acquire 
and revamped 


department. So tar, we 


the git shop, 
another 
the whole have 
overall 
display 


25 per cent increase im our 
Ted Lees, 
director, Park, [1] 
Let’s hear from other displaymen who 
have assumed similar roles in their 
stores with success.—Ed. 
Krank J. 
In the 
right corner, 


shown a 
sales in the department. 


Gilmore's Oak 


Bernard 1s 
lyecember 
a display 


Dynamic Display by 
certainly having its effect. 
page YO, upper 
by Miss Rosa Maria Lutzenberger also ap- 
Dynamic Display, page 128, lower 


Issue, 


pears in 
right sketch. 

In the 
sketch, 
Dynamic 


page 48, 
article, 


upper lett 
appears in 


January issue, 
Kiley s 


Display, 


also 


upper 


Jim 
page 17. right cor 
Her 
Who ts copying who: Who hasnt copied 
someone's work ?—Dan Le Drew, tree 
l-redericton, N. B.. ( 
As the culprit in an early melodrama 
would say: “Foiled again!” Thinking 
that it would never be noticed, the art- 
work was intentionally borrowed from 
Dynamic Display for use with Mr. 
Kiley’s sketches, because it fits the pur- 
pose perfectly—with permission of course. 
Miss Lutzenberger did copy the idea for 
her display from Dynamic Display, but 
we were not as perceptive as Mr. Le 
Drew in recalling the original sketch. 
—Ed. 


lance, 
anada 
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NOW, just in time to brighten your spring displays— 
(and brighten your budget) Art Cohen Co. is quoting 
the lowest prices on green grass mats —in all sizes! 
Natural-looking extra thick grass mats, with 72 rows 
of turf stitched to durable burlap and with hemmed 
edges —so lush and realistic looking. All grass mats : 6 ft. 
are guaranteed full size, flameproof and mildewproof. 


Order now at the lowest prices! 


GREEN GRASS SPRINKLINGS 
3 Ib. Carton.... ..$2.50 
(Covers approx. 40 $q. Ft. —I! in. thick) 


50 ib. Carton 70¢ Ib. 
100 ib. Carton 60¢ Ib. 


Mail orders filled immediately 





“FAIRWAY GREEN’ 


GRASS MATS 


STANDARD 3 ft. x 6 ft. 


95 


EACH 


DOZEN $45.00 


PRICE LIST 


iO ft. $ 8.40 5 ft. x 15 ft. 
15 ft. , 6ft.x 6 ft. 
x 10 ft 
7. 00 éft. x I5 ft 
14.00 60°" Diam 
3%" Diam... $3.15 


$ 


ART R. COHEN CO. 


810 PENN AVE. °* 


PITTSBURGH, PA. 





eS 


WOODEN MANNEQUIN GLOVE HANDS 





Sole distributor U. S.A. 
yw 


These are the famous imported wooden 
hands, displaymen have been asking for. 
Graceful and articulated in ALL fingers and 
joints, they fit on mannequins same as regular 


hands. 


The advantage in using them when displaying 
gloves are many. .. they save much time and 
are easy to dress . . . they show gloves in 
more graceful and varied poses .. . they save 
the gloves from stretching and tearing — 
and THEY'RE EXCELLENT FOR HOLDING 
OBJECTS SUCH AS HANDBAGS AND UM.- 
BRELLAS, ETC. 


31 a 


Write for info on other wooden giove hands 


=~ Gow Z, Osvow ERTBERC ROBBING ING! 


To order mark as to lug or hole fitting. 
Mail orders filled immediately 


alp.w. 30th Street, New York 1, N. Ys 
oe PEnn 6-3585 - | 











LUMBER 


From a 1” x 2” furring strip 
toa 12” x 12” Timber. 





Masonite Cut to vour 
Celotex 

Vouldings 
!lomasote 


Plywood 





Upson Board 


TULNOY 


17 Ridgewood Piace 


specifications by one of New York's 


LARGEST and most DIVERSIFIED Lumber Companies. 
e Ff 


ASW 3827 tae. 8 


LUMBER 
& TRIM CO. INC. 


Brooklyn 27, N. Y. 
GLlenmere 5-414] 


There are more Special Items in this MODERN Lumber Yard than in any other in New York 














More Contest Winners 


a 








Truly Lifelike ... 
Colorful * Attractive 
Economical * Sanitary FIRST PLACE, No. 34, Luggage: By A. Van 


All foods, meats, vege- Hollander, Gimbels, Philadelphia. 
tables, fish, bakery and 


dairy products, ice creams. 





Send for FREE CATALOG No. 7. 


THE IMITATION 
FOOD DISPLAY COMPANY 


107 Lawrence St. @ Brooklyn 1, N. Y. 
TR 5-1268 











Ballou’s 


Glittering products will add 
sparkle to your displays 


METAL FLAKES AND STARS 


Brilliant, scintillating, non-tarnishing (above) 


— 8 Cae Ege eer sae SECOND PLACE, No. 3, Women's Coats, Suits: 
By William Christiansen, A. B. Holmbloms, 
GLASS TINSELS Gothenburg, Sweden. 
Beautiful sparkling colors — red, green, 
gold, silver, blue, black — five fine- 
nesses. Also pastel and other shades 
to order. 


DIAMOND DUST 
Attractive snow effects can be ob- 


tained with this decorative material. 
Obtainable in five finenesses. 


CRYSTAL BEADS 


for outdoor and indoor displays. Spe- 
cial colors made to order (including 
gold and silver). 


GOLD AND ALUMINUM 
BRONZE POWDERS 


Greatest possible luster in the correct 
fineness for screen process or any pur- 
pose required. Send for color card. 


Write for Sample Card 


EDWARD C. BALLOU CO. non 


6 Varick Street, New York 13, N. Y. FIRST PLACE, No. 49, Minor Appliances: By E. 
R. Mitchell, Commonwealth Edison Company, 


Chicago. 
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FEBRUARY, 1935 

The Chicago Display Club held a “White 
Klephant” blind auction in order to raise 
funds tor the association’s treasury. Door 
prizes were won by Arnold Abrams, Adler- 
Jones Company; Carl Haecker, Montgomery 
Ward, and Clarence Prieve, Naborhood 
Stores Display Service. 

George H. Wagner, display manager for 
The Golden Rule, St. Paul, resigned in order 
to head display for Peck Dry Goods, Kansas 
City. The vacancy at The Golden Rule was 
hlled by Palmer Wert, who had been with 
Rosenberg’s, Milwaukee. 

The Spokane Display Club elected the fol- 
lowing officers: C. H. Fogelquist, president ; 
(. H. Le Feuvre, secretary; EF. Kirkpatrick, 
treasurer. Trustees appointed included Vic 
Linden, John de Jung, Earl Pendleton, Ray 
Herin and J. F. Cass. 


Kmail Schmidt, display manager tor Gimbels, 


Philadelphia, and former president of the 


International Association of Display Men, 


resigned aiter being with the store tor eight 
Vea&rs. 

Fights persons attended the second an 
nual banquet of the Northern Indiana [Dis 
plav Men's Association at South Bend 


FEBRUARY, 1950 

(;eorge Westerman, tormerly head ot dis 
play and visual advertising for Common- 
wealth Services, Inc., Jackson, Mich., was 
appointed general supervisor otf display ac 
tivities for Ohio Edison Company, Akron 

St. Louts Display Guild heard Herbert K. 
\loss, assistant special agent ot the Federal 
Bureau of Investigation tor the St. Louts 
district, at its monthly meeting, attended by 
more than 100 persons. 

\\ avne Corey, display director ot Palace 
department store, was named president of 
the Spokane Displaymen’s Association, suc 
ceeding Merle King ot Bon Marche. 

B. A. “Bernie” Jacobs of the B. A. Jacobs 
(‘ompany, Los Angeles, was unanimously 
named president of the Calitormia Display 
Industries, succeeding Frank Dunn of Cal- 
ifornia Display Studio. 

William A .Jones was named display di 
rector of George Muses 630 Shop at Atlanta. 


Herbert Rose Moves 
To Long Island City 

Herbert Rose Incorporated, window and 
interior merchandising service, has moved 
to 45-02 Ditmars boulevard, Long Island 
Citv, N. Y. The new 45,000 square foot 
plant 1s approximately twice the area pre 
viously occupied by this firm, formerly lo 
cated at 614 West 5lst street in New York 
City. 


Williams Joins 
Miami Display Firm 

Jack Williams, former advertising man 
tor several large concerns, has accepted a 
position as sales representative on the East 
Coast trom West Palm Beach to Key West, 
Fla., tor Jo-Bar Display Fixtures and Jack 
De Weese Displays, Miam1. 
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FOREVERGREEN “78" 


| 
| 


GRASS MATS 


Forevergreen “78” Grass Mats now have all the 
brightness and sparkle of new spring grass on 
a sunny day — and they retain their new, 
improved color beauty longer — they're the 
best in display grass for 1960. 


And these new “Sunshine Green” Mats have all 
the famous quality construction features that 
have made Forevergreen “78s” famous 

11% larger than ordinary mats — 78 row 
quality instead of 72 — no unsightly parallel 
rows — roll hemmed ends — mildew-proofed 
and flame-proofed. 


Order standard or special mats or in 
rolls. Carried by all leading jobbers. 


The JOSEPH M. STERN Company 


1968-74 East 66th Street e Cleveland 3, Ohio 
WORLD'S LARGEST MANUFACTURER OF DECORATIVE GRASS 











1 Store Directory & 


Bulletin Boards for 


PRE Better Selling! 
Se 
mee es TO Let on Acme board create 
* lonesses - impulse buying with its deport- 
mental listings and your adver- 
tisements. Write today for Acmes 
FREE folder "Selling Through 
Suggestion,” and the latest cata- 
log on directories anu bulletin 
boards. 


ACME BULLETIN COMPANY 


37 EAST 12th STREET oe NEW YORK CITY 3 














IMPORTED HAND - CRAFTED 
ORIENTAL BRASS HARDWARE 


for window and interior 


e SPECIAL DISPLAYS 
e PERMANENT DECOR 


Beautifully hand-engraved in the Orient by skilled 
artisans to provide greater authenticity and eye 
appeal for your oriental settings ... to add an 
accent of Far Eastern elegance to permanent dec- 
orations . . . as items of prime interest to profes- 
sional interior decorators. Included in this rare 
line are hand-engraved or plain styles in polished 
brass, also antique silver-on-brass, with all types 
lacquered to resist tarnishing. 

Write for free color illustrations. Hardware sample 
of each finish included for $1. Money back guarantee. 


RITTS CO., Dept. DW-2, 2221 S. Sepulveda, Los Angeles 64, Calif. Gis ) 











BUYER! 
DISPLAY FABRICS 
BUY DIRECT... 


‘Tsest Yet 7 


DISPLAY GREEN GRASS MATS 


Standard 
Size 


3's x 6 feet 


Weight 
6 pounds 
each 


@ Brightens all Spring Displays 

@ Perfectly dyed with wonder formula 

e With burlap backing. High tufted 
JOBBERS PRICES: IN STOCK 
50 Mats @ $2.65 Each 
25 Mats @ 2.75 Each 
6 Mats @ 3.15 Each 

Colored Burlap 


F.O.B. Our Cincinnati, Ohio stock 


VAN ARDEN FABRICS 


110 Murray St., New York 7, N. Y. 














EASTER 
EGGS 


GLASS or PLASTIC 
NATURAL SIZE 


—@ «a 
Same Price as Before 


‘20° the Gross 


Assorted Colors: 
Yellow, Violet, Spring Green, 
Peacock Blue, Pink, White. 


Send for our price list showing 
other sizes and shapes. 


— ee a 
Contact Your Jobber or Direct 


MALROS COMPANY 


"The House of Color” 


BOX 289 DOVER, N. J. 








More Contest Winners 


{above} 


FIRST PLACE, No. 50, Florist 
Displays: By Mrs. L. Rei 
mer, owner, Avenue 
Flower Shoppe, Regina 
Sask., Canada. 


(above) 


FIRST PLACE, No. 6, Millinery: 
By Joseph T. Sjursen, Fred- 
erick & Nelson, Seattle. 
Wash. 
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lrish Kits Available 
For St. Patrick's Displays 


Irish window display kits which include 
shillelaghs and blackthorn walking sticks 
are being offered tor St. Patrick’s Day dis- 
plays by Irish House, O’Bannon’s Green, 
Cozaddale, Ohio. Importers of 
products, the Ohio mail order firm, 
which also wholesales to department stores 
and others, has entered the display field 
with kits of Irish display accessories. 

One display kit includes a genuine Irish 


Route 1, 
Irish 


shillelagh and eight color reproductions of | 
Irish scenes by Ireland’s late, great landscape 
Another larger 


artist Paul Henry R..H.A. 
display kit includes two blackthorn walking 
sticks, five miniature flags of both ancient 
and modern Ireland, as well as six wood-cut 
prints of Irish life with such titles as “Haul- 


ing Turf from the Quay,” “Dancers at the | 
Irish maps and travel posters are | 


(‘eilldhe.” 
included in both display kits. 

For haute couture displays the firm offers 
such off-beat items as Aran Cries belts, 
Dublin woodcarvings and figures of St. 
Patrick fired on handmade 
pottery 
Displayman's Wife Dies 
After Long Illness 

Mrs. Edna W. Lees, wite of Ted W. Lees, 
display manager of Gilmore’s, Oak 
[ll., died Sunday, December 6, after a long 
iliness. His many friends in the display in 
dustry and protession offer their sincere con 
dolences. 

Services were held Wednesday, December 


9 with interment in Acacia Park, Oak Park. | 


Fastern Star services were conducted under 
the auspices of Oak Park Chapter No. 539, 
(ELS 


ween me 


New Flocking Kit 
By Cellusuede Products 


\ new “Suede King” master 
complete with flock gun, spray-type adhesive 
and six different colors of rayon flock, is an- 
nounced by Cellusuede Products, Inc., Rock- 
ford, Ill. The flock gun is designed so that 
it can be operated by air supplied by a con- 
ventional tank-type vacuum cleaner or by a 
small air commonly used by 
display shops and art studios. Complete in- 
formation and prices may be obtained from 
the firm at 500 N. Madison street 


Cc mpresss Tr 


Silvestri to Speak 
To Style Exhibitors 


(,eorge Silvestri of Silvestri Art Manu 


facturing Co., Chicago display manufacturer, | 


will discuss the value of display to smaller 


stores during summer market week of Style | 


He will 


forum on 


exhibitors, Inc., at New York City. 


he guest speaker at a breaktast 


January 26 for buyers and retailers in the 


Terrace Casino of the Morrison Hotel 
New Catalogue Available 
From Park Lane Fabrics 

H. ¢ 
45 East 30th street, New York City 16, an- 
nounces that the firm’s new spring and sum- 
mer catalogue is available upon request 
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UNIQUE! 8°: 


IRISH DISPLAY No. | 
$11.50 ppd. 
|. Genuine Irish Shillelagh (1 Ib.) 
2. Color Prints—-8 Irish Scenes (5° x6'2") 
Map—-4 Color—(37"x27”) 
1. Flag of Republic of lreland (9"x4%”") 


a Irish 





5. Two Irish Travel Posters (3’x2’) 


rATtAILC Ee SS: BAY 
WINDOW DRESSING KITS! 
IRISH DISPLAY No. 2 
$21.50 ppd. 


|. Two Lrish Blackthorn Walking Sticks (2nds} 
2. Six trish Life Woodecut Prints with titles 
(overall 1242°x9'4" each) . 
. Map of Ireland on Linen in color (22” x32” ) 
_Five different flags ancient and modern 
Ireland (440.°x2%" each) 
5. Two lrish Travel Posters (3’x2’) 


Both Irish Display Kits $31.00 ppd. 


\uthentic Trish Imports 


IRISH HOU 


Wholesale & Retail 


Catalog 25¢c. 


(YBANNON’S 
ek 


GREEN 


Cozaddale. Ohio 


SE 








earthenware | 


Park, 





mannequins 
recreated 
with artistry 





5 ay 


works 


jeddo 


michigan 








flock kit, | 





MANNEQUINS 


STAR PERFORMERS 
ON THE DISPLAY STAGES OF 
AMERICA’S FINEST STORES! 


STAR MANNEQUIN 








Greatest Values in U.S.A. 


SHOW CARD PRINTERS 


$$ 14-22 $298.00 

M 16-32 $398.00 

Giant 26-42 $750.00 
FOB New York 


JACK M. SIDER & CO. 
2037 Stanley 
Montreal, Que., Canada 








’ Stern of Park Lane Fabrics Co., Inc., | 





®@WHEN WRITING ADVERTISERS ® 
PLEASE MENTION DISPLAY WORLD e 


P.O. BOX 5, 
ee ee 





| CLASSICAL 
| 


WOOD COLUMNS 


COLUMNS CARRIED IN STOCK 
OR MADE TO DETAIL 


COMPOSITION ORNAMENTS for Woodwork 
Established over 50 years 


AMERICAN WOOD COLUMN CORP. 


913 GRAND ST.. BROOKLYN 11, N. Y 


| | STagq 2-3163 
J a 

















COSTUMES OF YESTERDAY 


RENT 


AUTHENTIC CLOTHING 


FROM 


KATHERINE BURR FLEMING 


BOX 225 UAKER HILL, CONN. 
Tel.: sie 3-9547 

















YL CCA POLES 
YL CCA POLES 
,ECCA POLES 
BOY, HAVE WE GOT YUCCA POLES! 


BIG ONES, LITTLE ONES AND 
IN BETWEEN 

latest price list on 
Driftwood, Cholla 
sand blasted or 


Send tor our Yucca 


Poles. Manzanita 


Either 


Grape 


Stumps natural 


RUSSEL MORRIS OF CALIFORNIA 


P. O. Box 277 Fontana, Calif. 


( i and 














FEATHERS 
for DISPLAY 
OSTRICH FEATHERS 


all colors and sizes 


MARIBOU in 2 yard strings 


all colors 
Excellent delivery 


SOUTH AFRICAN FEATHER CO. 


1015 Filbert St., Dept. W 
Philadelphia 7, Pa. WAlnut 5-5219 





Cronapaque Print Film 
Has Display Potential 
Here’s an unusual eye-catching display 
idea from Du Pont, utilizing their new Cron 
print film \ black-and-white 
enlargement in a window 1s colored on the 
back When 
lighted appears to be an 
ordinary but 
color 


apaque 


with either water or o1l colors. 
rom thre 


hlack-a 
from the 


front it 


nd-white photo: when 


lighted rear the comes 


through to give the impression of a 
transparency 
film hase, makes if rugged 
and versatile tor display use. 

Write to Fk. I. du’ Pont de Nemours 
Co. Inc., Photo Products Department, N 
2430-A\ Nemours, Wilmington 98, 
In ¢ write Du Pont of ¢ 


‘Toronto 


polyester very 


and 


Delaware. 


anada., anada Ltd... 


Detroit Display Club 
Elects Officers 

The Detroit Display Club held its 
cocktail and 
and 
on December 18. 
1OO0) 


annual 
(Christmas dinner party tor 
associates at Terovas 
\ slate of of 
and elected. 
* Richard Smith, Sears, 
Tice \ cary, Detroit 
Lillibridge lumber 
Display Creations, 
Messana, 
Lvke, 


members. WiIVesS 
Rathskelles 
ficers tor 


was proposed 


The new ofheers are 


Roebuck. 
edison, 


president ; 
Arthur 
Henry 
Vice presidents ’ 
Studios, 


( oOoper, 
Leopold, 
Mario 


treasurer, 


slechey 
and (Clare Detroit 


kdison, secretatr \ 


Bulkley Dunton Now 


Has 48 Seamless Colors 
With the 


ley Dunton 


_ Bulk 


seamless 


addition ot SIX New colors 
48 colors oft 
(olor 
matled on request 1f made on company letter 
head The firms pole set for 
the 107-inch 
much tavorable 
Market 

available 


now has 


paper in their line cards 
suspension of 
paper, that 
attention at the 
Week, 1s described on a 
fiver. Write to the 
avenue, Corry, Pa 


seamless received 
December 
separate 
hrm at 6 Penn 
svivania 
Selexor Moves 
To Larger Quarters 
Selexor display 
and builders, New York City, 
new larger quarters at 


York City 31. 


Displays, Ine., designers 
announce their 


New 


3320 Broadway, 


will he 


photo 


} 


color | 
This film coupled with Cronar, | 


a 


woo letter co. 


‘weeoanvoaeares 


151 WEST (8th om. NEW YORK I1. N. Y. 





@ CEASE-FIRE 
Fiameproofing 
Spray 


@ PORTO-POST 
Crowd Control 
Equipment 

@ FLEXIBOOTH @ MIRRORED BALLS 
Exhibit Booths @ SPOTLIGHTS 


Filjon Industries, Inc. 





PTT TTTUTES LLTUTTLLL LLL 





1211 E. FAYETTE ST., SYRACUSE, N. Y. 
Write for literature—Box 122 

Make color- 

ful letters, 

dots, designs for SIGNS ¢ DIS.- 
PLAYS ¢ CONTROL CHARTS. 
Lumi-plug® SALES corp. 
15 W. 44th St., New York 36 


PLASTIC PEGS FOR paw 
me 
numerals, PANELS 
Write for literature, samples 
*Masonite Corp—Quality Panels 





‘IMPROVE YOUR DISPLAYS' 


Use Glowing Fluorescent Colors 
with STROBLITE BLACKLIGHT LAMPS 


Write for illustrated brochure 


-Stroblite Co. vet. w 


WOOD and PLASTIC LETTERS 


AND SPECIAL SCRIPT 


Custom signs Window — Store 
— Trade Mark Reproductions 


, 75 W. 45th St., N.Y.C., % 





All styles and sizes 
Directory Desk 


interested in Salesmen and Jobbers — 


DISPLAY CRAFT 804 W. MAIN ST. 


PORTLAND, IND. 


WINDOW DISPLAY 


state Approved Certificate Course, Day or Eve. Appr. 

for Vets and Foreign students. The only thorough 

orotessional course in N. Y C. Free placement. 
REGISTRATION OPEN — ENROLL NOW 


PAN-AMERICA ART SCHOOL 
316 WEST 57th STREET, N.Y.C. PL. 7-0064 
Our Graduates are in Demand 


DISPLAY TURNTABLES 
@ All Steel 
ALL SIZES—Large or Small 
Write for free illustrated folder 


AMER-STAGE EQUIPMENT 
805 E. 134 St., Bronx 54, N. Y. 








@ Heavy Duty 











FOIL PAPER, PUFFING FOIL, BASE 
METAL, METAL CHAIN LINKS 
R. A. OHLHORST 


278-292 Johaston Ave. Jersey City, N. J. 





BAMBOO POLES 


All Sizes — Lowest Prices 
Write for Information 


PAN ASIA COMMERCIAL CO. 


16823 Lakewood Bivd., Belifiower, Calif. 
MEtcalf 3-0678 





SHOULDER COVERS 


Vinylite window-clear — vinyl — polythene. 


Price list & samples on request. 
JOBBERS ONLY 


CORONET MFG. CO. 


BOX 35 YARDVILLE, N. J. 














FOR DISPLAY MANUFACTURERS & JOBBERS 

Products of Styrofoam 

Manufacturing and Processing 
Write for Catalog 


FOLIAGE CO. OF AMERICA 


LUDINGTON, MICH. 








THE SILENT DISPLAY TURNTABLE 


INDOLA 


Cepacities 600, 1200 and 2500 pounds 
For outstanding features 


INDOLA 


8820 Sunset Bivd., Los Angeles 46, Calitornic 








‘RUSTIC & WESTERN DISPLAYS | 
RUSTIC 


Furniture Co., Inc. 
Parkcraft™’ 
Phone NAtional 9-6479 


Williamstown, N. J 
\ J 


@ Rustic Frames 

@ Rustic Boxes 

@ Bird Houses 
& Feeders 


BIRCH Poles & Branches 
CEDAR Poles & Slabs 














All Types of Finishing 
Dowels and Balls in Stock 


H. ARNOLD WOOD TURNING CO. 


363 Union Avenue, Brooklyn 11, N. Y. 
STagg 2-5693 





AUTOMATIC WOOD TURNINGS 








70 





BRASS & CHROMIUM RAILINGS 


for every purpose 
PORTABLE @ STATIONARY 
VELOUR COVERED ROPE 
S. PARKER HARDWARE MFG. CORP. 


Since 1900 
ottdie Be Bebe 





29 LUDLOW SsT.. 








WaAlker 5-6300 








COLOURAMA COLOR WHEEL 


Clips on in a jiffy any PAR38 or R40 
Rugged — Dependable 


COLOURAMA SALES COMPANY 


Box 1631 SACRAMENTO 6&, CALIF. 
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DISPLA YMEN 


Well trained men are needed 
all over the country. Enroll 
now in the only thorough, pro- 
fessional, accelerated course, 
day or evening, offered in New 
York City. Prepare now for 
well paying jobs. Free place- 
ment with leading stores. Our 
graduates are in demand. 


Write, phone or come for in- 
formation. Registrations being 
accepted now for the next 
course. Co-eds, Veterans, For- 
eign Students. 


PAN-AMERICA ART 
SCHOOL 


316 West 57th Street 
New York City 19 
PL 7-0064 











For Sale—Successful, Well Established 
Display Jobbing Business 


(ver 80 primary lines, in west coast metropolis, serving all ot 
northern California. No local competition. Excellent current bus1- 
ness and profits. Must sell in order to devote full time to manu- 
facturing business. Street floor location with all glass front im 
heart of metropolitan cross streets. Will give long lease at low 
cost to responsible party. If not thoroughly familiar with display 
inarket, will devote part time to acquainting buyer with all facets 
of market and displav application pertaining to business for first 
year. Member NADI and SCDA. Buyer may also handle as ex- 
clusive distributor the nationally advertised and accepted display 
product manufactured by the advertiser. Simple, easy financing 
will permit payment out of profits. Details turnished on request 
to responsible parties only. 


Address Box 2EF 


(are of DISPLAY WORLD 


Tremendous Sales and 
Profit Opportunity 


Manutacturers’ Agents 
Warehousing Jobbers 


New non-woven synthetic ma 
terial with many display 
usages. Comes in white, pas- 
tel, springtime and Christmas 
colors, with a variety of deco- 
rative sparkle. 
(Jpen territories now. Full 
sales support. 
Write—do not phone 
FRED T. WALKER 
Vice President 


Microtron Corp. 


P. O. Box 2092 
Charlotte 1, N. C. 











FOR SALE 
Animated Christmas 
Window 


Made by Silvestri 


For details and photo- 
graphs, write: 


Gene Therkleson 


Davidsons 
7th and Walnut 
Des Moines, Iowa 








STUDY 
WINDOW DISPLAY 
AT HOME 


l-arn good income. kasy home 


study course. Employers: 
Sponsor our course tor one ot 
your employees. All will find 
this course the finest of its 
kind. School highly recom- 
mended and established in 1905. 


THE KOESTER SCHOOL 
Koester Bldg. 
Dept. DW 
3710-12 N. Cicero Avenue 
Chicago 41, Illinois 


FOR SALE 


CHRISTMAS ANIMATED DISPLAY 
Two Separate Toy Houses 


1—17’ x 4 x 7’ high 
I—13° x 4 x 7’ high 


Foy Shop consists of 7 animated angels, turniture and 
props. 

Kitchen consists of 4 animated angels turniture and props. 
2 Animated Santas looking through rear windows of Shop. 
L'sed in Corner Window for tour weeks. In Pertect condi 
tion. Can be used in separate windows as houses are 


complete units. 
1/, Original Price 
Photos on request to Leo St. Clair 


BUCK’S, INC. 
Wichita, Kansas 


WANTED 


2 Display Salesmen to 
cover Midwest area. 
Prefer established men 
under 50 years. 


Address Box 2 DE 


Care of 


DISPLAY WORLD 























TOM STRAUS 
JOINS NEW FIRM 


Tom Straus, tormerly ot 
Shack's, Inc. has joined Dts 
play Supply Co. of Indianap- 
olis, Ind. in preparation § tor 
exhaustion of their present 
operation. Mr. Straus will be 
in charge of sales and product 
development. 


“MANUFACTURERS REPRESENTATIVES” 


We are a leading manutacturer of single face corrugated display 
paper selling thru Jobbers and Distributors from our seasonal 
catalogs. We also create and produce POP Displays for national 
advertisers. 

Excellent opportunity for men with a tollowing, selling on a 
straight commission basis. 


The following territories are available: North and South Carolina, 


Florida, Tennessee, Mississippi, Arkansas, louisiana, North and 
South Dakota, Nebraska, lowa, Kansas, Oklahoma, and East 
Texas, Nevada, Arizona, New Mexico, Utah, California. 


Address Box 2 HI 
Care of DISPLAY WORLD 


SIDELINE 
exclusive Importer for USA 
and (Canada of the lowest 
priced, unbreakable Baby and 
(Children Mannequins, Bonnet 
Display Stand, now starting in 
USA, all territories available. 
Salesmen calling on Infants 
Wear Dept. or stores. 15%: 
Wholesalers 10% commission. 
Prompt delivery trom USA 
Warehouse 
H. Wallis, Inc., 417 St. Peter St. 

Montreal, Que., Canada 








WANT TO BUY 


Animated Christmas window 
tor 1960. Write Gene Therkle- 
son, DAVIDSONS, 7th and 


Walnut, Des Moines, Iowa. 














WANTED — SCULPTOR 


with ability and talent for high fashion figures; high salary; ex- 

cellent opportunity; permanent position. Write or phone: 
WOLF & VINE, INC. 

225 S. Los Angeles St. Los Angeles 12, Calif. 
Phone MAdison 6-4737 








ADDITIONAL 
OPPORTUNITY 
EXCHANGE 
ADS WILL BE FOUND 
ON PAGE 72 





FEBRUARY, 1960 














vel aid: ei Mid ta is am 


nee Ye WANTED — DISPLAY DESIGNER , ReerLae wenesene Aaa 


capable ot designing and illustrating displays for itinerant pur- designing and producing * Point-ot 
" Purchase promotional material 


poses, largely in the wearing apparel field; top salary; permanent (*Signs, Streamers, Mobiles, Pen 


| : 


C — " _ won : a a and aitractiev p sition Write or phone: WOLF & VINE, INC., nants, Displays, ete., etc.) Preter 
a ae 225 S. Los Angeles St., Los Angeles 12, Calif. Phone: MAdison California. For full resume write 
SCN GISspia) 6-4737 Address BOX 2 AB 

ery Care of DISPLAY WORLD 


utacturet | mqecorative 


hedge *, trees, arti ial 


Claity, 





Variety . 
of th ; om tr my : rit ™ ‘ | POSITION WANTED 
TIVITY territory i SALESMAN WANTED Display Manager o1 Designer! hx 
a a ) cael eiatiee cellent tashion background De 
( ¢ emce recaon4re i ' }? . - > ° . a Di e , spec al y store a id desig 
confidential to carry top Foliage and Original Novelty Line in |] feia’ Wit’ relocate. . $150.00 ‘week. 


Address Box 2 FG well established territory of Texas, Okla., Kans., Pe 


weogeeeeey he |] Nebr., Dakotas, Colo., N. M. and Utah. TOP COM- 
MISSION RATE. Must have following of Display 


separ igri ___ || Managers of Better Dept. Stores. State past experi- 


idaViliall Wii 


} assistant lowo mom Saale. in metal—sole U. K. license re 
. ly) ' ts Full details to 


quired : 
Address Box 2 CD MESSRS. A. E. ARTHUR LTD. 


Address Box 2 GH Care of DISPLAY WORLD 207 9, Gipsy Road, West Norwood, 
' f DISPLAY WORLD S.E.27. London, England 

















WANTED 


Original Display Units produced 

















WANTED Used MANIKINS $10 POSITION WANTED 
“ | | 2-Piece Complete—as 1s. Crat- Versatile English Displayman (24) Use the 
Store Fixtures tor build ing charge $2.50, F.O.B. New Frot. Diploma, Top London, W.! OPPORTUNITY 


Managerial experience, seeks crea 


oy ww me York tive post. New York or Los An EXCHANGE 
BIA eo M A D I S O N I A veles preterred F 
, ite Mite Box 825, c o DAWSONS or any WANT AD 
1126 Main Street 152 W. 25th St.. New York 1, ay Son tillage te Risa 


Alexandria, Louisiana N. Y., Chelsea 3-1550 London, E.C.4, England 





























\gency, and previously served as Advertising Display Package Available 

Manager of Montgomery Ward & Co., and For EMCO Products 

creative advertising manager ot Macy's EMCO Specialities, Inc., manufacturers ot 
furniture legs, shelt dividers and base brack. 

tor of the Advertising Services bol Filene's Displays Featured ets, have sent a new do-it-yoursell 

Retail Reporting Bureau, New York In Dutch Publication compact display package which is available 

S Weil fhe outstanding 1957 Christmas displays to retail outlets. Stores interested in the new 


Seklemian Joins 
Retail Reporting Bureau 
The appointment of Mr. M. Seklemian 


retail acdve rtising executive, as be MO 


La Alilit unced today by Hantord 
‘“xecutllve Vice-President Mi Seklemian, cnt Filene s, Boston, were featured li ath al package or more mtormation are imyited 


vVho has been associated with the Bureau ticle in the Dutch publication, Textiel Han to write the firm at 300 New York avenue, 


widely known del, tor November Included were tou! Des Moines, lowa. Free catalogues of th 


since its tounding in 1930, 1s 
is a consultant and specialist on retail ad photographs showing the trees designed by line can be had Onl request. Many Ot the 
vertising and promotion He is a parther of foremost tashion designers of the world sut items are applicable for display nxtures 


Seklemian & North, New York Advertising rounded by imported tashions and shelves 








Advertising Index—February, 1960 


, ) | 
1} ive | ( | _ | vided i i? ida OOTIaA|) eTvice Phe publishes qadoes not issue il ab lity 1Or errors or Omissions 


Miack’s Company Sargent-CGrerke Co 64 
Malros Companys 0) ) Schack’s, Im Inside Front Cover 
Manhattan Motion Manikin Mf: Y. Sel-O-Rak Corp. of America 9 
Manhattan Wood Letter Ce Service Bureau . 
Morgan Siegen Machine Co., The ) Shoe Form Co., Ine 61 
Morris ot Calii ussel j | Shore Woodwork Co 6 
VicMahan Co., Showeard Machine 
Lo Inside Back Cove: 
esd As Sider & So., Jack M. 69 
Rellon | - — ra | Nes. Waal Silvestri Art Mie. Co.. The 44 & 45 
Benson Ci oware Filjon Industries, [ne South African Feather Co 
Blick Ci . ; Fleming, Kathern Burt ) . Stensgaard & Associates. 
Mair Plastics. Ohihorst, R. A /0 Inc., W | 
Bliss Display ¢ | Koliave Company « merica Opportunity Exchange il iz Stern Co... Jos. M 
Bulkle Dunton & i Stroblite Co. 
ee anne Pan-America Art Schoo! 70 Stuppy Supply Co 
Cr TT Pan-Asia Commercial Co 


Hlansen Mig a» 4 
Art R Parallel Mfg. Corp =O fulnoy Lumber & Trim Co., Im 


lHlerzbers Robbin ; , 
wurama Sales C Parker Hdwe. Mfg. Cor 
oronet Mite Co ' oO i> U rs >] , 
, Potters Brothers, Inc Van Arden Fabrics 


rescent Cardboard 0 Imitation Food Display Ce { : . rr ' 
l } ketlector Ha iware ( vy \Vue-More Corporation 


Indola ot Calhtornia 


lrite rnational Kegistet Co ' le ld " ’ 
: \ Oicis ~ ric ‘ , 
Darling Co., L. A ital las <eynol ectri ' Walters, Inc., Ben. Back Cove 
, ' | ; : ‘O ”" ’ . : 
Decorative Plant Cory Kitts ™ y Wasco Chemical Co. 7 
Display Craft (U) Royal Cathay Trading Co Williams, Inec., D. G. 


Plies lec ' . / } Py . : - ; . O we 2 
Display Equipment Co lumi-Plug Sales Cory Rustic Furniture ( ~ Lm Wing's Success Display 4) 











DISPLAY WORLD 





Write for full details. The 
Full Sheet Signmaster is 
still more proof that Show- 
card Machines offer models 
for every need. 
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Here you see the grown-up version of a Showcard Machine that was a big 
hit right from the start. 


The original Signmaster was built to be a speed demon. . . to turn out multiple 

cards faster and more economical than anything of its kind. It has proved so popular 
that we’ve taken the next logical step—a big brother Signmaster that handles 

all work up to a full 22” x 28” size. 


It has the same type of mechanical inking unit, the same instant pressure 
adjustment for varying card stocks, the same roller-lifting toggle that prevents 
blurring. It has the same silk-smooth operation. And it is a Showcard Machine 
through and through—same patented method of type setting, same freedom 

of layout, same cast steel construction backed by a 5-year guarantee. 


mvesTIGATE 
BEFORE YOU 
INVEST 


a 


n6ATE 


928-C MERCHANDISE MART, CHICAGO 54. ILL. 
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go S004 -.. Useg for Boas D | 
“king and Waterproofing Boat Hul/, 


Only at BEN WALTERS can you buy 


a variety of.... 
DIP IT! DRAPE IT! 


seulpt OF ob 


SHAPE IT! media 


Ss pat. - 


and 


B. W. FOUR STAR « x «x 


EXTRA MILD SOFTENER 
Width Per Yd. 


Thin Weight—No. 16 i $1.41 
Medium Weight—No. 45 50" 2.93 
Heavy Weight—No. 120 49" 3.52 


Also available in single widths at half above prices 


Sculpt-O-Fab is easy to use and has its own built-in adhesive. Dip it in 
extra mild BW 4 Star softener and apply like you would papier mache. 
Dries to a shell-like hardness. It's light-weight, waterproof and weatherproof. 
NOTE — if you are not allergic to strong smelling solvents such as Acetone or 
M.E.K. they can be substituted for our extra mild BW 4 Star Softener. However, 


unlike BW4 Star they do not contain special fungicides which prevent mildew, 
dryrot and bacterial action and should not be used for outdoor use or under 


We also carry an inventory of Celastic, if desired, up 
to 30°% below established display prices (all weights). 


SCULPT-O-GLAS PLASTEX 


Reg. U. S. Pat. Off. 
(Non-Flammable) 


a plaster impregnated cloth 
(non flammable) which is a novel modeling 
and casting material. Dip “Plastex” in 
water and it becomes workable .. . sets up 
in 30 minutes to a plaster hardness .. . 
it's fun .. . easy to work with .. . no mess. 
Sold in rolls 10 yards long by 18" wide. 


Pat. Pend. 


Another Dip-lt Medium 

A crystal clear plastic film. Non flammable 
—Weatherproof—dries in 20 minutes. Dip 
it—laminate it—Mold it. No experience 
necessary to work with. SCULPT-O-GLAS 
is easy . . . Make beautiful laminations, 
lace wire sculptures, castings, stained glass 
windows in minutes with crystal clear non- 
flammable plastics. 


"'Plastex’’ ic 


WRITE FOR DETAILED LITERATURE AND PRICES. 


NEW YORK 11, N. Y. 


Ben EN, Tales ALgonquin 5-1500 





























